BALTIMORE, MONDAY, APRIL 10, 1916. 


Doubling Production 


Extraordinary success with 
our Sanitary Cans and Clos- 
ing Machines during the past 
year has justified our prepar- 
ations to manufacture twice 
the quantity produced in 
1915. 


Canners who are still unde- 
cided as to the Source of 
their Supply should first 
communicate with us before 
making a decision. 


SOUTHERN CAN COMPANY 


BALTIMORE, MD. 


WEEKLY REVIEW. 


Sales of tomatoes improving in both Spots and fu- 
tures—The holdings of tomatoes in the Tri-States— 
Revival in buying looked for shortly—Canners 
should get their orders for machinery and sup- 
plies placed at once. = 


There has been a very material change in the market- 
ing condition of all canned foods this past week, not so 
much in the matter of price changes as in the feeling of 
operators and in increased buying of many lines. For the 
two or three weeks preceding this past week the market 
was deadly dull and orders conspicuous by their absence; 
the brokerage houses doing very little in canned foods of 
any kind or character. But this past week all has changed, 
and activity is the rule where inactivity had previously held 
sway. In our Review last week we noted some improve- 
ment, and that was correct, but it came so late in the week 
—at the very end—that it more properly belongs to this 
week’s condition. The canned foods market is different 
this week to any week for many weeks past. 

A declining market is always a pessimistic market, and 
men soon lose their hopes for better conditions and become 
discouraged. Since the rapid rise in prices of tomatoes last 
fall, until the market had reached $1.10 and then stopped, 
all tomato holders have been hoping that the $1.25 market 
and higher wouid soon come—and it has not. And they 
have waited patiently until they began to despair of its ever 
coming, and so let go their goods and thus helped make a 
weak market weaker. While waiting, however, they were 
not idle, but busied themselves in trying to find out what 
was causing the stagnation, and all manner of causes were 
assigned. Possibly chief among these was the Daily To- 
mato Market Report, strange as such a statement may seem. 
Why truth about the actual sales on the market should be 
the cause of breaking that market—in the face of a known 
shortage of supplies—is more than we can explain or un- 
derstand, and yet the hammers were busy and wielded with 
a vengeance against this market reporting plan. Even some 
of its most staunch supporters began to falter and doubt, 
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and just when, as a fact, the plan was receiving more new 
adherents than ever before since its inauguration. For it 
is a fact that the past few weeks have seen more joining the 
movement than at any previous time. To save going over 
the same ground, refer to Mr. Torsch’s article in this week's 
issue, and you will see why there is no reason for this feel- 
ing of doubt or discouragement ; you will get the right view 
of this market reporting plan and what it is doing for the 
market. The argument is made that not all tomato sales 
are reported ; that not all packers are members, and both of 
these contentions are true; but those closely connected with 
the movement, and Secretary Gorrell’s office, firmly believe 
that those who are members are reporting: every sale, and 
reporting them correctly. 

Every brokerage office in the country will testify that 
sales of tomatoes have been very light for the past montn; 
the Journal of Commerce in its Thursday, April 6th, issue 
said that trading in tomatoes was confined to operations be- 
tween jobbers, and that there was no business passing from 
the packers. Bearing this in mind, look at the Thursday 
sales as reported in this Daily Tomato Market and you will 
be forced to conclude that a very large proportion of the 
sales must be going through this Bureau. This does not in- 
dicate a failure, but just the contrary, the best possible sut- 
cess. The holders of tomatoes know from these reports 
just what is being paid for tomatoes, and they are not let- 
ting go their goods under false stories, rumors and market 
jobbing tricks ; but are demanding and receiving the market 
prices as indicated in these sales. And you will note there 
is sufficient range of prices—from 95c for standard No. 3 
tomatoes to $1.05 for standard No. 3 tomatoes; the same 
goods in the same territory. And while you are noting this 
please observe how difficult it is to make a market price for 
publication, when conditions of this kind are never excep- 
tional, but the rule. This reporting plan serves to fix the 
evidence beyond dispute, and we trust that every man will 
get this fact firmly under his hair now, and keep it there. 
The very arguments used against the market reporting plan 
seem to us to be the very best reasons for its hearty and 
continued support. For instance, one large operator, who 
at first joined the movement and promised to send his re- 
ports and did so for awhile, stopped reporting and gave as 
his reason for stopping “that it was hard enough to get the 
packers to accept orders when they did not know what the 
market was, how will they get any orders accepted with this 
market plan working?” In the face of such an argument 
it ought to take nothing less than a gatling gun to keep 
every tomato canner out of the reporting plan, and ought to 
make every other canner yell for such protection in his line. 

As we have intimated, tomatoes have been active this 
week, and trading has been on a good scale. Both spot and 
futures have been dealt in, though the latter are getting 
lighter in amount of sales, because nearly all canners are 
loaded up. Sales of futures at 85c and 65c have been made. 

Corn is causing the jobbers some uneasiness, because it 
is becoming very apparent that the supply is low, and there 
are good indications that unless they cover quickly they will 


be caught in a rapid advance. It is due in corn and may 
happen at any time. 


Peas are also attracting attention, as they are going 
into consumption in a steady stream and without interrup- 
tion. The supply of this article seems to be abundant, but 
the cheaper grades are nearly out. 

All lines of canned foods have been thore active, but 
actual price changes are not many, and will be found on 
their regular pages. 


NOTES AND OBSERVATIONS. 


The Wilmington Meeting.—If you are a tomato canner in 
jhe Tri-State territory, you must be in Wilmington, Del., the 
afternoon of April 13th, prepared to remain over until the 14th 
(and you will want to, for there will be something doing every 
minute). It is the meeting of the Tri-State Association, and, 
of course, the supply boys will be there. 

European Fruit Embargo To Be Investigated.—Mr. Isidor _ 
Jacobs, president of the California Canneries Company, of San 
Francisco, has left his home city on his way to England to in- 
vestigate the embargo against canned fruits, recently imposed 
by Europe. He will also visit France, Holland and Belgium in 
the interest of the canned foods business of the United States. 
Mr. Jacobs is the right man for such a service, as he is well ac- 
quainted with the European trade, and being one of the oldest 
canners in the business, is well able to take care of the inter- 
ests he represents. 

Death of W. M. K. Dukate.—The rather sudden death of 
Mr. W. M. K. Dukate at Biloxi, Miss., on Wednesday, March 
29th, came as a real shock to his many friends, and particu- 
larly to those shrimp packers and members of the National As- 
sociation who had met with him just the week previous. He 
was, in fact, the one who welcomed the guests to that meet- 
ing, and was one of the oldest and best known canners of the 
South. 

That Huge Ration Order.—It seems like a shame to stick 
a pin in the toy balloon that so many have been playing with, 
but that is just what has happened to that 600,000,000 cans of 
rash-ions order that has been going the rounds for the past 
fortnight. It is now spoken of as the “joke’’ of the season. 
And it has even spread to the far Northwest, where the sal- 
mon canners are now being unduly excited over the prospects 
of a 400,000 case ordér of salmon as rations. It makes good 
talk, even if poor food. 

Schwab Buys the Baltimore Tin Plate Co.—Sometime ago 
we announced the formation of a new tin plate making com- 
pany to be located in Baltimore, and the plans were completed, 
the ground selected and stock sold, assuring the fulfillment of 
the promises. Now the entire enterprise has been taken over 
by Schwab interests, which recently bought up the Maryland 
Steel plant at Sparrows Point, Md. The new interests will 
more than double the originally intended plant of the tin plate 
company, and as the work is to be pushed to completion in the 
shortest possible time, we may soon expect to see Baltimore 
on the map as a tin plate producer. 

Bright Tin Plates——The American Sheet and Tin Plate 
Company has just issued a very interesting booklet, with the 
above title. With it is included a description of tin plate man- 
ufacture, and we miss our guess if all canhers, can makers and 
others will not find this a most interesting book to have on © 
their desks. It gives the weights and sizes of coke and char- 


coal plates, and such other data as men of this industry will 
find useful. 


The Utah Canners’ Association has established a perma- 
nent office in the Hudson Building, Ogden, Utah, with R. E. 
Walker, Secretary. Mr. Walker was formerly in the freight 
claim department of the Oregon Short Line Railroad, and is 
now, also, assisting in the work of the Ogden traffic bureau, in 
which the canners are taking an active interest. 


MAX AMS DIE FLANGER 


One of the most important units in a Sanitary Can Making 
Line is the Flanger. 


An improperly flanged Can will not make an impervious 
container, it is obvious that such a can is worthless as a 
food container. 


MAX AMS No, 33 AUTOMATIC DIE FLANGER 


is equipped with flattening plates which square up the flange 
after being curled and insures a perfect flange on every 
can. The FLATTENING PLATES have greatly increased 
the value of the Flanger and are used exclusively on the 
Max Ams No. 33. Its capacity is equal to any Can Making 
-Line—Upwards of 200 per minute. 


No. 33 DIE FLANGER Ask for Leaflet No. 33-F. ~ 


THE MAX AMS MACHINE COMPANY 


CHAS. M. AMS, President 


| BRIDGEPORT CONNECTICUT 
AGENTS—Berger & Carter Co., San Francisco, California. Geo. G. Suddock, Seattle, Washington. 


WELL ER-MADE 


DUMP YOUR WHOLE LOAD—QUICK 


Do Not Waste Time Unloading By Hand 


MOST MODERN (CAN BE USED 
ON THE DUMP OR 
MARKET 7 HAY SCALE 


The Weller Worm Geared Wagon Dump has no Chain to Break and no Brake to Slip and Injure Horses or Wagons. 
Does away with all former objections and Dump is Self-Locking in any position at will of Operator. 
CATALOGUE P=24 


WELLER MANUFACTURING CO., - Chicago 


NEW YORK BALTIMORE AKRON ST. LOUIS DALLAS SAN FRANCISCO 
50 Church St. Garrett Building © 10 W. Buchtel Ave. 710 Railway Ex. 711 Main St. 316 Rialto Building - 
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The New York Market 


Market showing considerable improvement—Better feeling though no price changes shown— 
Tomatoes slowly recovering—Corn holds buyers attention—Peas steady—All articles 
receiving attention—Picked up in this Market ° 


New York, April 7, 1916. 

The Market.—Whatever may be the cause, the approach 
of spring, or some other reason, the market shows considerable 
improvement as compared with last week and some other weeks 
previously. While the price situation is not materially differ- 
ent, the sentiment is better. and inquiry increases.. Sales have 
expanded, too, and business has grown more active in nearly all 
lines. Holders are firmer in their views on all varieties, and 
the situation offers plenty of promise of further improvement 
during the coming weeks. Tomatoes are undoubtedly slowly 
getting up to the figures which holders believe to be proper. 
Corn is worrying the trade to some extent because acreage is 
uncertain. Peas are steady. String beans, more plentiful than 
expected, remain unchanged. Asparagus is quiet. Fruits are 
steady and sales are made in small lots chiefly, yet the price 
tendency seems to be upward. Salmon is growing scarce and 
pinks and medium reds are hard to find at former prices. Sar- 
dines are unchanged, but holders would be glad to dispose of 
what they have since the new season opens April 15. Other 
varieties of fish are quiet, and sales are made in a small way 
only to satisfy nee*ed requirements. 

Tomatoes.—Jobbers are devoting a shade more attention 
to the tomato market and holders are slightly firmer. in their 
views. It is still possible to buy at 95c for full standard No. 3s, 
but the supply thus available is smaller and holders less anxious 
to sell. More of them have advanced their figures to 97%c, 
and others are holding out for $1.00. Nominally the market is 
quoted at $1.05 and the larger holders are getting that or they 
are not allowing their stock to go. For No. 2s the price is 
8216c, with a few asking 85c, but probably not getting it, un- 
less for known brands. No. 10s are quoted at $3.50, with sales 
light and the price little more than nominal. No business of 
importance has been done in futures and former quotations 
prevzil. Packers are refusing to accept further orders in view 
of canning cost and uncertain acreage. Until these two features 
of the canning season are better understood few more sales will 
be made. Meantime no price concessions are possible and all 
business is done at outside figures if at all. 

Corn.—Conflicting reports respecting corn are-received and 
business is done in small lots chiefly. Maine fancy is scarce and 
held up to $1.10. New York State fancy is about steady at 90c, 
with sales possible at 85c. New York standard can be bought 
as low as 72%c, though the best brands are held firmly up to 
77l%c. Western is quoted at 821%c, and from that down to 
67%c is quoted. Maryland Maine style is held at 80c, though 
here and there some dealers are asking 65c. The inside price 
is for some brands which are scarcely of a grade that will suit 
fastidious buyers. : 

Peas.—Buyers have been looking for cheap grades of 
standards and stock at 60@65c are growing scarce. Ralph 
Crary, one of the best-known of the Wisconsin operators, says 
that supplies in Wisconsin are fast cleaning up and will soon be 
exhausted. Thus far, however, this has made no material im- 
pression on the price and sales are made gubstantially at pre- 
vious quotations, though conditions appear to favor improve- 
ment. Early June seconds are now quoted at 60@65c. Sifted 
early Junes are steady at 67% @70; extra sifted, 90c@$1.10; 
soaked, 42144 @45c, and petit pois, $1.52%4,@1.55. In general 
the situation offers little indication of immediate change, 
though as a whole a firmer feeling appears to pervade the mar- 
ket and well-informed factors are anticipating an upward 
movement in the near future. State Admirals are quoted at 
$1.50@1.60 for No. 1s; No. 2s, $1.35@1.45; No. 3s, $1.00@ 
1.05; No. 4s, 75 @80c; No. 5, 70@72%e. 

String Beans.—The announcement that acreage is to be 
reduced this year because of the carry-over and the high cost of 
canning has made little difference as yet. But the influence is 
toward a change in the situation which will start prices on the 
upward trend. Holders are a little less anxious sellers and 
business is done nearer outside quotations on small lots. 
Southern pack are quoted at 50@52%%c for No. 2s; No. 3s, 
67% @70c; No. 10s, $2.15 @ 2.20. 

Asparagus.—Sellers are somewhat anxious to get the 
stock on hand out before new pack is ready for delivery and 
sales are made at a slight reduction in some instances. Mam- 


moth white is quoted at $2.40; large white, $2.20; medium 


white, $2.00; mammoth green, $2.20; white tips, $2.00; green 
tips, $1.95. 


Reported by Telegraph 


Succotash.—Not much movement, but because of scarcity 
prices are firmly held. New York State pack is quoted at 
9714%4c@$1.02%; Southern, 90@92 ec. 

Sweet Potatoes.—Movement is a shade more active. No. 
2 standards are held at 77% @80c; No. 2% standards, 75@ 
77l%ec, and No. 10 standards, $2.70@2.80. 

Spinach.—Considerable demand has developed during the 
week and prices are firmly held. For No. 38s 95c@$1.00 is 
asked and No. 10s are quoted at $3.00@3.25. 

Pumpkin.—Buyers are searching for goods and find diffi- 
culty in filling their wants. Various packs of No. 3 are quoted 
at 721%4 @75c and No. 10s are $2.40@ 2.50. 

Squash.—The market is showing the activity of pumpkin 
to some extent and sales are made in somewhat larger lots. 
No. 3s are quoted at 80@85c. No. 10s are not easily available 
and some holders have withdrawn prices. 

Fruits.—Filling in orders seem to constitute the principal 
business in this department. Coast stocks are badly broken, or 
closely cleaned up at this season and all quotations are more 
or less nominal, depending often upon how badly the buyer 
needs the goods, or how anxious the seller may be to reduce 
supplies. Southern pack is unchanged and sales are made in a 


» small way only. 


Apples.—A little firmer feeling has developed and sales’ 
are made at higher values. But the lots most frequently 
wanted are small and exert relatively little influence upon the 
market. New York No. 10s cover a wide range, from $2.40@ 
2.75. Southern No. 10s are $2.25 @2.40 and Western No. 10s, 
$2.15 @2.25. 

Peaches.—Lemon clings are about the only variety of fruit 
unaffected by the general conditions which appear to govern. 
for standards $1.20@1.25 is quoted and for extras $1.55@ 
1.65 for No. 24%s. No. 10s are held at $5.40@5.60 and hard 
to get. Southern standard yellow are quoted at $1.15 @1.20 
for No. 3s and $1.10@1.15 for whites. Yellow No. 10s are held 
at $4.25@4.50. Michigan No. 10s are steady at $2.25 and 
New York No. 10s at $2.25@2.50. 

Pears.—Sales are principally in small lots, and New York 
Bartletts No. 2s are firm at $1.80; California standards are un- 
changed at $1.85@2.00 for No. 2s. Extras are held at $2.25@ 
2.50. No. 8s are unchanged at $3.00@3.50. Southern stand- 
ard No. 38s are held at 80@82%c, and No. 2 standards at 
70@72%e. 

Pineapples.—Little interest is shown in the market and 
only relatively small orders.come drifting in. Grated Southern 
2s are held at $1.274%4@1.40; sliced No. 2s, $1.171% @1.20. 
Porto Rico No. 1 grated is held at 70@75c; No. 2, $1.00@1.05, 
and No. 10s at $2.90@3.10. Hawaiian pack is weak and extra 
No. 2%s is held at $1.70@1.75; standard No. 2%s, $1.40@ 
1.50; standard No. 2s, $1.20@1.25; extra No. 2s, $1.25 @1.30; 
No. 10s, $5.00@5.25. 

Apricots.—Movement is light and outside figures can be 
shaded a trifle. Extra standard 2%s are held at $1.60@1.70; 
extras, $1.75 @1.80, and No. 10s, $5.60. 

Cherries.—Goods in heavy syrup are wanted and sales are 
made at about previous range. Somé increase in the inquiry 
for white was noted. California standard 2%s are firm at 
$1.75@1.90; extra No. 3s are steady at $2.70@2.80, and No. 
8 sour pitted are up to $7.00@8.00. : 

Blueberries.—Movement is light and sales are made at 
$6.50 @6.70 for Maine No. 10s. No Southern pack appears to 
be available. 

Blackberries.—A little additional inquiry is noted, but 
usually buyers want only small lots. No. 10s are firm at 
$3.75 @4.00; No. 2 standards are 60@65c, and No. 2 extra 
standards, 85@90c. 

Gooseberries—Are easy, with orders generally small. No. 
2 standards are held at 50@60c, and No. 10s at $2.75 @3.00. 

Raspberries.—No change. No. 10 black are held at 
$5.25 @5.50. 

Strawberries.—Not much business. No. 2 standards are 
up to 75@95c; extra standards, $1.10@1.15,. and No. 10s, 
$4.25 @ 4.50. 

Salmon.—One of the largest concerns on the Coast has 
closed out its holdings, including red Alaska. The only re- 
maining holder of red Alaska on the Coast has advanced his 
price to $1.55 f. 0. b. Spot holdings are light and up to $1.60 
is asked for everything on hand. Other markets have only 


High Speed Automatic Sanitary Can Machinery 


Bliss Automatic Sanitary Can Double Seamer, No. 31-K 
With Automatic Turret and End Feed. The Cans Stand Still. 


Fully automatic machines of compact and rigid construc- 
tion. In actual operation, under severe working conditions 
they have proved up with a lasting efficiency that is well 
worth your investigation. 


Our automatic turret mechanism is entirely independent of the seaming 
mechanism. Our machine may be taken apart and reassembled regardless 
of position of seaming head and turret and without attention to timing 


parts. 


Capacity 2% to 4% inches in diameter by 2 to 5% inches 
in height. Speed 35 to 45 a minute. 


Builders of the Complete Sanitary Line 


Patented 


E. W. BLISS CO., 25 Adams Street, BROOKLYN, N. Y., U.S.A. 


senna Office: 622 W. Washington Boulevard. Detroit Office: Dime Bank Bldg. -Seattle Office: Atlantic & Utah Sts. 


Fill 
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PREPAREDNESS 


This year is goiog to be financially one of the most successful years in the history of this country The consumptive power 
of the people is going to increase enormously. This condition is already being felt in every line of business, You want to 
participate to the fullest extent in this prosperity wave. 


Are you prepared to take advantage of the improved conditions? Rapid expansion in your business often means that you will 
require every available dollar of working capital to take advantage of the increase. A dollar saved has just as much 
potential power as a dollar earned and when you place your Fire Insurance at Canners Exchange you reduce your over- 


head Fire Insurance expense to a minimun and our experience over many years shows a positive average annual saving of 
from 30% to 50%. 


You make this saving without impairing in any degree the efficient management of your business. You secure the best 
policy obtainable today at the least possible cost. 


As a comparison frgm the standpoint of security, for every million dollars of outenmndting liability the Stock Companies have 
only $7,000 as Surplus to the policyholders, Whereas the Subscribers at this exchange have an available cash fund of 
nearly $15,000, for every million dollars of insurance in force. 


Co-operation and not competition is the life of trade in this day and age and you certainly do not want to remain on the 
outside while so many of the representative Canners are co-operating and receiving the benefit. 


Begin to secure the advantages now by sending your orders to 


LANSING B. WARNER, INCORPORATED 
104 South Michigan Avenue , CHICAGO 


Canners Exchange Subscribers at Warner Inter-Insurance Bureau. 


ADVISORY COMMITTEE: 
GEO. G. BAILEY, Chairman LANSING B. WARNER, Secretary GEORGE N. NUMSEN, Treasurer 
Rome, N. Y. Chicago, Ill. Baltimore, Md. 
FRANK VAN CAMP, San Pedro, Cal. L. A. SEARS, Chillicothe, O. WM. R. ROACH, Hart, Mich. 
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small stocks, but they are a little better off than New York, or 
even Coast holders. For pinks 90c here is now the price, 
though it is possible to find sellers here and there at 87¥c. 
Chinook is scarce and Columbia River packers are nervous be- 
cause of the possibility of adverse legislation. All supplies are 
closely held and the market remains firm. Sockeye is un- 
changed, but is held steady at present range of values. Chums 
are in a shade more demand and held at 80c. Medium reds 
are up to $1.40. Preparations for canning are beginning and 
in many instances plants are being enlarged to enable them to 
eare for the expected increase in business. 

Sardines.—The packing season opens in Maine next Satur- 
day, and more interest is shown in consequence. Buyers are 
making inquiries regarding stocks and sellers would be glad to 
dispose of their holdings before new pack is ready for delivery. 
Prices remain unchanged, with the exception of a dealer here 
and there who shades a bit to urge sales. Key quarter-oils are 
quoted at $3.25@3.40 and key three-quarter mustards at 
$2.50. 

Lobster.—Opening prices, made this week, give a range of 
$4.95@5.30 on 1-pound flats; $2.50@2.65 on halves, and 
$1.55@1.60 on quarters, with picnics held at $3.25. These 
prices are said to be the lowest to be expected this season. No 
fishing will be done in Canada this season, and the demand 
from Europe is heavy.’ 

Tuna.—No change of importance. Sales are made at 
$6.00 @6.25 for No. %s and $8.00@8.25 for No. 1 flats. 

Shrimp.—A little more business is reported and prices are 
firmer at $1.10 for No. 1s and $2.20 for No. 1s. 

PICKED UP IN PASSING. 

George H. Graham, chairman of the Massachusetts Fish 
and Game Commission, has returned from a tour of the Pacific 
Coast, during which he made a study of the salmon fisheries, 
and declares that no reason exists why salmon cannot be 
planted and successfully propagated in the rivers of New Eng- 
land. He says that chinooks, steelhead and other varieties 
could be successfully produced in the Connecticut, Merrimac 
and other important New England rivers. He found that the 
pollution of the streams is not essentially different from what 
it is in New England, yet the fish thrive and immense quanti- 
ties are taken out each year. The danger from pollution is 
overcome by keeping the fingerlings long enough so they can 
eare for themselves, and pollution doesn’t appear to injure 
them. 

Opening prices on 1916 lobster were made this week and 
are much higher than last year. The present range promises 
to be the lowest of the year because of the active demand from 
Europe and the fact that little or no fishing will be done in 
Canada this year. The Portland Packing Company, through 
J. M. Kenny, $4.95 on No. 1 flats, $2.50 on halves and 
$1.50 for quarters, all f. o. b. Portland; A. R. Loggie, through 
Prince, Keeler & Co., quote: Picnics, $2.25; halves, $2.50; 
quarters, $1.55, delivered New York. Cochran, Burns & Farms- 
worth, through Charles W. Furey, No. 1s, $5.30; No. %s, 
$2.65; No. 4s, $1.60. The tendency is upward rather than 
downward on all these goods, and all interests expect higher 
values. 

The only remaining first-hand holder of red. Alaska sal- 
mon on the Coast has advanced his quotation to $1.55 f. o. b. 
Coast. ‘ 

The annual meeting of the stockholders of the Booth Fish- 
eries Company will be held in Chicago next Tuesday, April 11. 

Jacob Kimmel, of the Cohocton Canning Company, Cohoc- 
ton, N. Y., has been visiting the trade this, week, making head- 
quarters with the firm’s New York representatives, Jessup & 
Roberts. 

Ralph W. Crary, of the Crary Brokerage Company, Wau- 
kesha, Wis., has been in the West Side trade a week or more, 
but has now returned home. He said that jobbers are hard to 
convince that peas in Wisconsin are fast cleaning up, but he 
thinks they will realize it forcibly before very long. The acre- 
age in Wisconsin will be reduced this year, he says, and a nor- 
mal market is expected. 

A bill has been introduced in the Washington Legislature 
at the request of the Clackamas County Fishermen’s Union, 
prohibiting fishing for salmon in the Columbia River and mak- 
ing the penalty a fine of not less than $100 and not more than 
$1,000, or imprisonment in jail for not less than six months 
nor more than one year, or both. Oregon City has begun action 
to force the removal of traps, wheels and seines. These moves 
are recognized as dangerous to the canning industry on the 
Columbia and have caused a great deal of excitement in both 
Oregon and Washington. Another bill proposes to open the 
fishing season on the Columbia April 1. This would check any 

runs in the Williamette. Altogether fishermen and canners 
have troubles enough ahead of them this year. 

Frank A. Aplin, of the J. K. Armsby Company, was away 
last week, with other officers of the National Canned Foods As- 
sociation, visiting different cities to determine where the next 
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National Convention will be held. Columbus, Ohio, received 
— consideration, but Cleveland is competing strongly 
with it. 

The English embargo on American fruits lasts until next 
October. No fruits bought on the markets between March 13 
and October can be shipped until the time limit expires. Deal- 
ers may buy as much as they wish, but they cannot be deliv- 
ered until October. All canned fruits and fruit pulps are in- 
cluded. 

Oregon red salmon is firmer under a stronger demand. 
For No. 1 talls $1.30 is asked, and for No. 1 flats the price is 
$1.35. No. % flats are held at 75c. , 

A little more business in plums is reported and California 
pack are hard to find in liberal quantities. Standard 2s are 
held at $1.10; extra %s are quoted up to $1.25, though a few 
will still accept $1.25. No. 2% extras are firm at $1.35. 

Some improvement is reported in sweet potatoes, and 
while no actual advance has been made, all holders are firmer 
in their views, and shading is difficult. Maryland No. 3s are 
held at 75@85c, and No. 10s at $2.80@2.90. 

A. U. Lane, of the A. U. Lane Canning Company, Water- 
ville, N. Y., was a visitor in the West Side trade this week. 

A. F. Fletcher, of J. F. Blackwell & Sons, Trenton, N. J., 
bought goods in the West Side trade this week. 


Letters from the Coast say that because of rapidly disap- 
pearing stocks lemon cling peaches are higher and the spot 
market is firmer in sympathy. 

The canned food interests of the West Side are petitioning 
the Interborough Company for an express station at Franklin 
street, now the heart of the district. The present stop at De- 
brosses street is causing much inconvenience. 

Spot lemon cling peaches have tended upward of late in 
sympathy with the stronger conditions in California. Extra 
standard 2%s are quoted at $1.35 inside for spot. Seconds 
have gone up to $1.10 f. o. b. Movement is restricted by this 
tendency to advance, but short supplies are the principal factor 
in the situation. 

Improvement in trade was marked this week in some di- 
rections, owing to the fact that better weather made things 
livelier at the retailers’. %pring came the last days of March 
and the opening days of April.and movement from retail estab- 
lishments increased in proportion. Many retailers have about 
sold out and are now ready to go to market for fresh supplies. 

Large Coast packers express the opinion that the March 
shipment of salmon will equal February. Movement has been 
very heavy, but figures are not available: 

Charles ,T. Howe, the well-known broker, formerly at 49 
Hudson street, has moved his offices to 100 Hudson street. 

- Chum, pink and sockeye salmon are all reported virtually 
cleaned up on the Coast. Very few Alaska reds are left. The 
market continues strong, with advancing tendency, and sellers 
are all more or less indifferent, believing they will get larger - 
orders at better prices in the near future. 

W. T. Mills & Co., Inc., will occupy the offices at 49 Hud- 
son street, formerly the headquarters of Charles T. Howe. 

W. C. Sutherland, of Sutherland & McMillan, of Pittston, 
Pa., was a trade visitor this week. 

The season for sardine packing opens on April 15. While 
stocks are small, holders would be glad to see the carry-over 
disposed of before new pack begins. Winter was long and 
severe and the waters are likely to be cold for a considerable 
time to come in that vicinity, but packers are preparing for the 


-season’s pack. Meanwhile they are urging sales a trifle. 


Cheap peas have attracted considerable attention of late 
and sales have been made in fair-sized lots at 60@65c for 
standards. More inquiry is received each day and holders are 
indisposed to allow their stock to gwa+ inside values, unless 
some personal reason influences the transaction. Holders show 
increased firmness each day and buyers will eventually have to 
pay the price. Early June sifted are quoted at 72% @75c; 
extra sifted, $1.20@1.25; standards, 62% @65c; seconds, 55@ 
57%c; soaked, 45@47%4c; petit pois, $1.50@1.60. It is hard 
to find standards at 60c and earlier sales at 57%c can no 
longer be duplicated. 

P. A. Wilder, of the Pratt Preserving Company, Santa 
Clara, Cal., sailed for Europe this week, to be gone two or 
three weeks. 

Oregon canners have named opening prices on cherries, 
plums and pears, all lower than last year. Royal Ann cherries, 
special extras, $2.25; extras, $2.00; extra standards, $1.90; 
standards, $1.70; all in No. 2% cans; No. 10s, $6.50 for ex- 
tras; extra standards, $6.00; standards, $5.50. Pears, No. 
2%s, special extras, $2.10; extras, $1.80; extra standards, 
$1.60; standards, $1.45; seconds, $1.25. Green-gage and yel- 
low egg plums, special extra, $1.40; extra, $1.30; extra stand- 
ard, $1.10; standards, 90c in No. 2% cans; No. 10s, special ex- 
tras, $4.50; extras, $3.75; extra standards, $3.40; standards, 
$3.25; all f. o. b. Portland, with discount of 1% per cent in 


10 days. HUDSON. 
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The Chicago Market 


North improved weather business is booming—Reaction in buying has commenced— 


Tomatoes show some life—Good demand for corn—Peas selling steadily—More 


about the Lecture Bureau. 


Chicago, April 7th, 1916. 

Fine Weather.—A week of bright and fine weather has in- 
tervened since my last letter, and it has made a very perceptible 
difference in the activities of business. The people do not seem 
to care a cuss whether Dodd catches Villa or the Kaiser takes 
Verdun or Verdun takes the Kaiser, or whether Joffee captures 
Berlin or the Czar chases the Sultan out of Constantinople 
and his harem. 

They are busy and are getting busier all the time, and 
haven’t time to read the newspapers even. 

There has been a season of prolonged and protracted inac- 
tivity in the canned foods line, and the reaction has come and 
is here right now, with its reception committee and cash regis- 
ter in working order. 

Canned Tomatoes.—Threes are not wanted, not very bad- 
ly, at least. Twos are the sellers just now, and the dealers are 
grabbing for them. They can be retailed for a dime—ten cents 
—and threes cannot; hence the turmoil for twos. Tens are not 
wanted. Don’t know why, but guess they are proportionately 
too high. 

Canned Corn.—Some demand for canned corn has sprung 
up from all around—East, West, North, South—and brokers 
are looking up offerings and samples. It is going to develop 
very shortly that this ugly duckling, canned corn, has moulted 
and it is going to look very much like a swan. The offerings 
are by no means numerous, and are confined chiefly to Ohio 
and New York. Lookout for canned corn! 

Canned Peas.—Some selling is on constantly in this article, 
and it is seldom that some buyer is not looking for canned 
peas. 

It would seem that the constant buying and distribution 
would never down the surplus and the offerings, and I guess 
it is having that effect, but there are still plenty of peas to be 
had for the asking, and the end is not yet. It should be re- 
membered, however, that many canners will soon withdraw 
spot offerings and hold them as insurance against their future 
sales. 

Canned Pumpkin.—There is some inquiry for this article 
in No. 3 cans at about 60c Chicago, if well packed and not 
watery. 

Canned Spinach.—There is apparently enough stock on 
hand in this market to carry us over into the new pack. The 
article can be had here of second hands cheaper than it can be 
laid down from elsewhere. 

Personalities.—As a general thing I refrain from personal- 
ities, they so frequently provoke retaliatian, and I am getting 
“too proud to fight” as I grow older. However, there was a 
man in town this week named C. S. Griffin, sales manager for 
H. C. Hemingway & Co., Syracuse. New York. I think he is 
the best correspondent from a co-operative standard in the 
country in the canned food line. His letters and all his com- 
munications are models of thoroughness and a regard for every 
point that will help a broker and yet not verbose or tiresome. 
He seems to have the talent for getting out all the juice and 
leaving the peel. He takes up every inquiry and answers it 
patiently, briefly, but carefully, and leaves nothing to conjec- 


ture or mental telepathy. A good correspondent who knows 


how to co-operate with a broker is a most desirable and yet a 
most rare article. 


Mr. George Bewley, of the Lockport Canning Company 
(New York), visited Chicago briefly this week en route to the 


Mississippi and Missouri River jobbing points to visit his 
brokers. 


Mr. Bunnell, of the Tom Corwin Canning Company, visited 
Chicago this week, making only a short stay. 


Reported by Telegraph 


That Lecture Burau.—I am grateful, very grateful, to 
the editor of ‘‘The Canning Trade” and one or two other ed- 
itors for nominating me for the head of it. I feel like the old 
darkey who was asked by a serious man if he could change a 


twenty-dollar bill. He replied: ‘“‘No, boss; but I thanks you 
fer the compliment.” 


Myself and my partner in the canned food brokerage busi- 
ness sold one day (April 3) 4,650 cases of canned foods for 
prompt shipment, on which our brokerage of 2 per cent 


amounted to $148.80. We dont do that much every day, but 
we do it too often to justify me to quit and run a lecture 
bureau, and I that I am getting good results for the canning 


industry by these personal lectures in a confidential way to 
the big buyers. 


Trade has been bad—very bad—but it is getting better. 


I am in favor of the lecture bureau, and I think that 
George Drake is the man to handle it and make it a winner. 
I have sired the undertaking and believe it is a thoroughbred, 
if somebody don’t dam it with faint praise. 


You can see from the forgoing paragraph (which I rat- 
tled right off without unusual effort) that I was raised on a 
Kentucky stock farm. . 


By the way, I saw Frank Gerber, of the Fremont Canning 
Company (Michigan), and ex-chairman of the Pea Section of 
the National Canners’ Association, in Chicago this week. He 
was visiting the buyers, convoyed by W. A. Teed (of J. M. 
Paver & Co.), I had to cool my heelss outside of a buyers 
office for an hour until they tufted him loose. 


It is a strong combination, that Teed and Gerber. They 
never let go of a buyer till it thunders, like the old-fashioned 
snapping turtles, we all remember. 


However, ‘when Frank Gerber did, at last, come out, he 
grasped my hand and said, “Good! I am strong for the lec- 
ture bureau. It’s the best thing yet suggested.” 


My prediction was correct, for I note that George Drake 
is going right ahead with the work, and that Friend F. Wiley 
and Walter Sears are backing him right up. Let’s all help! 
I am willing to do my part, and then some. 


Here is a chance for everybody to push. The time for 
talking about the expediency of it is past. Write to George 
Drake, secretary Western Canners’ Association, Circleville, 


= and tell him you are with him and are ready to do your 
part. 


He will need some money, not much, just a little. A man 
devoting his time to work of that kind has got to live and hire 
a stenographer and buy postage stamps; that’s all. We talk- 
ative fellows will do the rest if he will get us the invitations 
and push the button, and we will pay all our own expenses. 

I think I hear some fellow say “Oh! those canners’ asso- 
ciations are always asking for money!” 


I am reminded of the negro who sued his wife for divorce. 
The judge said: “Sam, what do you want a divorce for?” 


Sam said: “It’s this way, Judge: Dat woman nags me to 
death; she jess begs me fer money—money—money—all de 
time, and never gives me no rest askin’ me fer money.” 


The Judge: ‘Well, Sam, what does she do with all the 
money she nags you for—how does she spend it?” 


Then Sam: “Goodness knows, Judge. 
her none yet!”’ 


And.so it is. The man who complains the loudest is 
usually the one who “‘hain’t never give her none yit.” 

Now is his time, as well as the time of the old, reliable, 
liberal givers. Let everybody come across with a small con- 
tribution and give the work as outlined a fair trial. 


I think the wholesale grocers should contribute to this 
undertaking, and do so liberally. No brands or labels or per- 
sonal interests are to be subserved, but the desirability, whole- 
someness and economy of canned foods generally are to- be 
preached, taught and carried by word of mouth to the people, 
and wholesale grocers’ or canners’ brands alike will be used in 
the demonstration. Write George Drake, secretary Western 
Canners’ Association, Circleville, Ohio. WRANGLER. 


I ain’t never give 
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HOW TO DOUBLE THE SALE OF CANNED 
FOODS. 


The Plan of the Crary Service Bureau Explained in An Address 
By LOUIS GRILK 
Before the New York Canners’ Association. 


(The industry has heard much of the Crary plan of adver- 
tising canned foods, but not many have heard the details or 
particulars. Consequently this address, which briefly outlines 
the idea, will be read with interest. The Crary Service Bureau 
is in existence; was incorporated in January and is now at work 
on other lines.. The plan has had the approval of high officials, 
and was forcibly recommended by the Louisville Convention, 
and it only remains for the industry to decide upon accepting 
it to have it put to work at once.—Hditor.) 

It is, indeed, a pleasure to be here, and I do not mean that 
in any perfunctory sense. It is always a pleasure to meet— 
and to learn from—the leaders in any industry. That is the 
most interesting thing about the advertising business—this 
getting an insight into the inner workings of many industries 
and many businesses and applying the best in them all to our 
specific merchandising and advertising problems; and mer- 
chandising is today fully as much a part of our work as adver- 
_ tising itself. The very fact that you are here stamps you as 
the leaders of your industry in your State. This convention 
means, I take it, that you want something you have not had; 
that you are dissatisfied with things as they are; that you are 
looking for the remedy for some of your troubles. That is the 
keynote of progress. When a man stops seeking to improve his 


business, it is only a question of time until his business is 
doomed. ; 

You are here to increase your efficiency as manufacturers 
and salesmen—to learn to make better products and to sell 


them at a better profit—and if the history of your association 
runs true to the form of most associations, you have in the past 
given infinitely more thought to manufacture than you have to 
selling. 

So it is perhaps, after all, only natural that you have in 
the canning industry arrived at the point where your produc- 
tion has passed the present demand for your goods. That 
doesn’t mean that it’s time to write the obituary and order the 
flowers. It is a condition in which many industries and many 
individual concerns have found themselves in the past. It sim- 
ply means that you are face to face with a situation which you 
must master if your business is to go on expanding. 

Two solutions have been suggested from time to time— 
and are being urged today—restricting the output and inereas- 
ing the demand through advertising. The one is destructive, 
the other constructive; the one backward-looking and pessi- 
mistic, the other forward-looking and optimistic; the one at 
best only temporary, the other permanent. I shall not detain 
you with any argument against restricted output. It is inde- 
fensible legally and morally; it is un-American; and above all 
else in your industry absolutely impractical. It might, how- 
ever, be worth while in passing to consier for a moment this 
output which it is advocated you should restrict. We are told 
that the annual production of canned foods amounts to three 
billion cans, and that includes canned milk, fruit, meat and fish. 
That sounds like an enormous figure—and it is. But let us 
analyze it. On the basis of a population of one hundred mil- 
lion, with five to the family, we have in this country twenty 
million families. Without taking cognizance of the export trade 
we have, therefore, a consumption of 150 cans per family per 


year—or a little less than 3/7 of a can per family per day— 
three-sevenths of a can per family per day. 


I wish there were some way of driving that figure—and 
the significance of it—home to every man connected with the 
canning industry. It would forever put a stop to this talk 
about restricted output and lead to an appreciation of the tre- 
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mendous possibilities for the increased consumption of canned 
foods. 

There is the way out of your present situation, gentle- 
men—increase the demand for canned foods—and you’ll not be 
pioneers on that road. That is the road which led the Cali- 
fornia Orange Growers and the California Raisin Growers and 
the Hawaiian Pineapple Growers to success and prosperity—to 
mention but a few of the association publicity campaigns that 
have been inaugurated in recent years. And it will no doubt 
be of especial interest to you to note that last year the Cali- 
fornia Orange Growers were able to market the largest crop of 
Valencias ever grown at the highest price they enjoyed for 
many years. 

But enough of general introduction. The task set for me 
is ‘‘How to Double the Sale of Canned Foods.” 

With proper effort the consumption of canned foods can 
be doubled in two years’ time—and again doubled in five years! 

To those familiar with the canned food industry, this state- 
ment will not seem exaggerated after careful consideration of 
our outline of what we believe to be the “‘proper effort.” 

Briefly, people need only to be told how to use canned 
foods to greatly increase their consumption. In the first place, 
there are already a vast number of unprejudiced people using 
canned foods. This number can easily be induced to double its 
use of canned foods simply by showing them new ways and bet- 
ter ways of using them. 

And, in the second place, there are in this country a very 
large number of people who are still prejudiced against canned 
foods, simply because they have never been told the good things 
about modern canned foods. They are open to reason and can 
be reached on canned foods just as prejudiced people in other 
fields have been won over through intelligent, educational pub- 
licity. And there is no doubt that this prejudice is rapidly dy- 
ing out. Add to those already using canned foods these people 
who are now prejudiced—show them all the new, attractive, 
appetizing and economical ways of using canned foods and we 
will have immediately started a mighty influence for their fur- 
ther increased consumption. 

To stimulate this increased consumption there must first 
of all be a publicity campaign in newspapers and magazines 
throughout the United States. 

This campaign will consist of articles by noted food ex- 
perts, cooking experts, whose names and opinions carry weight, 
covering the present day methods of canning foods, the cleanli- 
ness, the wholesomeness, the uniformity, the preservation of 
food values, and the convenienc and economy every variety of 
canned food, and further include every manufacturers brands. 
Along with these displays we will operate model kitchens for 
practical demonstrations of the proper methods of preparing in 
the hundred and one ways known to our experts all the various 
canned foods. 

Wherever large and important gatherings of women occur 
during the year, we will have our corps of efficient experts with 
displays that are bound to attract and interest them. ; 

We also contemplate an educational campaign along orig- 
inal lines with the hotels and restaurants, dining cars, lunch- 
rooms and all places where foods are served—showing them in 
a practical way the great convenience and economy of the use 
of canned foods. 

We propose to carry on a campaign of canned food dis- 


plays by retail grocers in conjunction with our local newspaper 
publicity. 


We do not need to tell the men who are making canned 
foods what the field is nor that it can be greatly enlarged. All 
will agree with us that a campaign of publicity along the lines 
of “How to use canned foods and serve better meals with less 
work and less expense,” will greatly increase the use—the con- 
sumption of these products—to the profit of the canner. 

The mere mention of certain canned foods through the me- 
dium of display advertisements in newspapers has in isolated 
instances brought enormous returns—and the ground has only 
been scratched. For instance, Campbell’s Soups, Heinz’s Prod- 
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ucts, Beech Nut, etc., etc., are striking illustrations of what 
publicity has done for individuals. Their advertising has done 
no more for them than a comprehensive and intelligent cam- 
paign will do for the whole canned food industry. Few indi- 
vidual concerns can undertake such work as has been done by 
those mentioned—and yet the business in the aggregate is wor- 
thy of exploitation, and on our plans from such effort the small 
individual canner can reap a rich reward, without heavy ex- 
pense. 

The present enormous proportions of the industry have 
been reached by the efforts of the people themselves. The in- 
creases in sales have come through people seeing attractive 
packages on the grocers’ shelves, through chance acquaintance 
with some particular kind of canned food bought to make up 
an emergency meal, through word of mouth recommendations 
among friends and neighbors. With the exception of the ad- 
vertising of a few individual concerns, nothing has been done 
to stimulate the use of canned foods; yet the industry grows 
larger each year. Look at the leaps and bounds of develop- 
ment of the canned milk industry, and compare it, with the ad- 
vertising expenditures to produce it. Then dwell for a moment, 
if you will, in contemplation of what will happen to the canned 
foods industry in general when a comprehensive publicity cam- 
paign, educates the people to the proper use of all canned foods. 
It is stupendous, yet entirely reasonable and possible of ac- 
complishment beyond the question of a doubt. 

With our publicity campaign we propose to have the news- 
paper readers of the country reading every day in the week and 
every week in the year, interesting articles on why and how to 
use canned foods, together with menus and recipes. In time we 


will have the hearty co-operation of every newspaper of any 
importance in the country. 


We propose also to co-operate with the newspapers to in- 
terest the local dealers to display in their show windows and in 
their stores the canned foods mentioned in the menus each 


week, and also to display in their windows the page of the 
paper containing the menus. 


Thus, to sum it up, we will present to the newspaper read- 
ers in each city at least once a week an article on canned food 
by some noted authority, which will insure its being read. Si- 
multaneously with the appearance of the article will be sug- 
gestions to grocers by the newspaper that they advertise and 
display the foods mentioned by the special writer—and daily 
will appear the menus showing how to use various canned foods 
to advantage., Such a concentrated campaign in itself must 
very largely increase the use of canned foods, and when we add 
to this the intense interest aroused among thousands of wo- 
men in each city studying recipes and devising new ways of 


using canned foods, you have an irresistible force for increas- 


ing enormously the consumption of canned foods. 


daily. 
The grocers will be displaying and pushing canned foods 
every day in the week. 
The housewives will be serving canned foods practically 
every meal, every day, every week and every month in the year. 
All to the increasing business prosperity of the canned 
food manufacturer and the can maker. 


It will be seen from the foregoing that ours is a compre- 
hensive and thoroughly practical plan to promote the increased 
consumption of canned foods to the ultimate benefit of every 
person connected with the canning industry or its allied trades. 

Every man who has anything to do with the production of 
canned foods must benefit to the extent to which he takes ad- 
vantage of his opportunity. His contribution is indirect and 
thus uniform—he will contribute exactly according to his pro- 
duction at present and as it grows. 


It is a plan that it would be foolish to promote for only a 
year. Its strength is bound to increase from year to year as it 
develops in all its various and varied ramifications, and it 
should not be attempted at all unless it is proposed to carry it 
on for a period of three years or more. 


The newspapers will be pounding it into their readers 


We believe that results will be immediate. We believe we 


will secure for the canning industry millions of dollars of free 
publicity each year, on the expenditure of about half a million, 
and that in two years the consumption of canned foods will 
have doubled in the United States, and that in five years it 
will have doubled again. 


THE Canning TRADE 


‘CANNING ITEMS, NEWS AND NOTES. 


The cannery at Lake Charles, La., has not been able to 
get enough sweet potato acreage to make the plant profitable. 
This year they offer the factory to the farmers free of charge, 
as an experiment to get the growers interested, as well as ex- 
perienced. 

The Dixie Canning and Preserving Co., of Winter Haven, 


Fa., is operating on fruits and expects to continue until June. 


They report orders plentiful. 

Philadelphia is making a strong bid for the next annual 
convention of the National Canners’ Association. We have 
heard it remarked that Filly would make a good town for the 
convention, as there would be nothing to distract the members 
from the meeting. Bang! 

Now they call the canning industry a ‘‘War Baby.” ” Well, 
it’s some baby. Historical writers say it was Napoleon’s pre- 
dicament as to rations that caused the French Government to 
offer the reward for a suitable method of preserving foods for 
use during the winter—and then England places an embargo 
on food supplies! 

H. L. Harrington, of the Utah Canners’ Association, re- 
turned home from the Louisville Convention with optimistic 
views as to the canning business, and the wave of prosperity 
in the East. He is a close observer and it is likely his views are 
correct. 


The Gordon & Dilworth Co., of New York, have offered to © 


settle with creditors on the basis of 22 per cent, and we under- 
stand the offer has been generally accepted. 

Spitalnik & Bushel, of New York, have filed schedules of 
liabilities showing nearly $25,000, and assets amounting to 
about $9,000. They specialized in canned foods. 

’ The Louisville Convention has caused more favorable com- 
ment in the press of the country than any previous gathering. 
The exceptionally good addresses made by men of prominence, 


and the real practical good brought vais is forcing attention 
of the public. ~ 


The South Hero Canning Factory Building Company, of 
South Hero, Vermont, has been incorporated. W. Robinson, 
of South Hero, is interested. 

A. R. McAllister, Farmers and Merchants’ National Bank 
Building, Bridgeton, N. J., has incorporated the Garden State 
Canning Company. 

_ The Princeton, Ind., Canning Company may dismantle its 
plant .and install the machinery in a suitable building at 
Brownstown, Ind. 

L. A“ Hawkins, formerly of Decatur, will have a factory in 
operation at Rogers, Ark., this season. 

The.-Hemet-San Jacinto Growers’ Association, of Hemet, 


oe have decided to erect a new co-operative canning factory 
ere. - 


R. Poitevant, “ot New Orleans, in connection with the 
Mandeville Light and Ice Co., of Mandeville, La., will. can 

oysters, shrimp, fruits and vegetables during the 1916 season. 
E. M. Baily, of the Mobile, Ala., Chamber of Commerce, is 


endeavoring to have a cannery built at Mobile, and he reports 
good prospects. 


President W. C. Coughlin, of the Keene, N. H., Commer- 
cial Club, favors the establishment of a cannery in Keene. 
Mr. Claude Thompson, of the Coos Bay Produce Co., of 


Coos Bay, Ore., is arranging to build a fair-sized cannery in 
time for 1916 crops. 


The Seymour, Ind., Canning Company’s plant was de- 


stroyed by fire February 10th. Loss, about $19,000, of which 
$13,000 is insured. 


The Missoula, Mont., Chamber of Commerce has practic- 
ally authorized the erection of a canning factory on this basis: 
Buildings, $8,000; general machinery, $3,000; pea machinery, 
$2,500; and machinery for cherries, apples and beans, $1,000. 

J. H. Riggin has bought out the Tawes-Gibson Co., and 


will operate a factory at Moorehead, N. C., packing oysters, 
tomatoes, etc. 
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sous | | CRARY BROKERAGE COMPANY 
LEE & HENDERSON. PACKERS’ SALES AGENT 


WISCONSIN CANNED PEAS 
160 North Fifth Ave. Room 717 Chicago, Illinois i 
PHONE, FRANKLIN 5167 WAUKESHA, WIS. 


CANNED FOODS ONLY: CANTON BOX COMPANY 


There are only 43 Wholesale Grocery Houses in Chicago which we consider 2501 to 2515 Boston St. : Baltimore, Md. 


prompt pay and reliable. We sell them all and personaly call upon them 


all regularly. If you have canned foods you desire sold write us giving 
a description.of the quality and quantity and we will promptly reply A - K i N G BOX FE S 
advising you @#@he price we Gan OMtain.. This is the largest and most 
active canned foods market in the United States handling a larger volume 


and variety of canned foods than any market in the world. You should Made — in Shooks. Cargo or Carload. 
be reliably represented "@*i “We refer you to any Wholesale Grocery . 


House in Chicago and to The Mid-City Trust and Savings Bank of Chicago 


prleavigsh sic and dependability. If it is good food and comes in a GENUINE : VEG ETABLE 
NEW YORE 


Brokers, Canned Foods 


CANNERS. TAKE in a position to give the right attention to a few more 
good accounts of Canners and Packers who can compete for business in New York jcaaeaian 
ang Chivapegerciianes. Quote us your prices on spot goods, and we will prove 


our ability. 
130 N. Fifth Ave., Chicago, Ill. No. 89 Hudson St., New York 


HARRY C. GILBERT CO. CIRCLES Ss LINERS 


CANNED FOOD BROKERS 


INDIANA TOMATOES A SPECIALTY DIAMOND STATE FIBRE CO. BRIDGEPORT, PA. 
305 Majestic Bullding INDIANAPOLIS, IND. 


“Slaysman” POWER PRESS 


These presses are made in a large number 
of standard sizes, and with roll or dial feed 
if desired. We are also prepared to quote 
on special presses for special purposes. 


In addition, we make combination wiring 
and horn presses, and duplex folding and 
seaming presses. 


We will appreciate your inquiries. 
We Carry a Stock of Presses. 
SLAYSMAN & COMPANY 


801-805 EAST PRATT STREET 
BALTIMORE - MARYLAND 
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What Canners, Wholesale Grocers, Brokers, Retail 
° Grocers From Everywhere Think About 
the Subject. 


By “WRANGLER.” 


The following letters were written to me confidentially. 
That is to say, the ideas, views and arguments were given me 
to be used, but under condition that the identity of the writers 
as to name, location, etc., should be held in confidence. Not all 
were so reserved, but I think it best to withhold all identities 
if any are to be withheld. The great diversity of opinion is in- 
teresting and almost irreconcilable. The letters are genuine 
and quoted as written. WRANGLER. 


(Continued from Last Week.) 


A BIG WHOLESALER (EASTERN). 


First—I am absolutely neutral on the question of favoring 
the sale of canned tomatoes, futures, and on this point I go 
along with the tide, and when the trade wants to buy them I 
sell them; and-when I honestly believe that the opening prices 
are right and that our customers can make a profit by buying, 
I advocate my salesmen to sell them. If the opening prices 
look high and conditions do not warrant such advice, I give the 
information to my salesmen just the way I see it myself. 

Second—lI do not see any change that can be made in the 
present methods, which to me are as satisfactory as they can 
be. We, of course, have our trouble with certain customers 
who refuse to accept future tomatoes when bought on a con- 
tract, and the market goes against them. 

Third—I can see no reason why a standard tomato should 
not be sold on future as well as extra standard and fancy to- 
matoes. The same arguments would apply to all grades, and 
the fact that fancy tomatoes are especially packed does not 
make any material difference in their being sold on future con- 
tract. 

Fourth—My answer to this question is the same as answer 
to above. 

Fifth—tThe benefit in selling future tomatoes is that the 
packer can provide more accurately for his requirements, and 
I think it is of advantage to the packer more than to anyone 
else that future tomatoes are sold. 

Sixth—The custom of selling future tomatoes is of ad- 
vantage to the retailer if he uses conservative methods in his 
purchases and does not over-buy, and watches conditions 
closely. It is of advantage to the further development of the 
canning industry in my opinion. 

Seventh—In reference to the future contract, a 100 per 
cent delivery contract for standard tomatoes is the only one on 
which trades should be made. 


A QUALITY CANNER (EASTERN). 


In reply to your letter of the 8th, we favor the selling of 
future tomatoes when we want to sell them, which is when 
buyers do not want to buy them, and we do not very much 
favor the sale of them at times like the present, when it will 
be a cinch to sell them at good prices. 

We have no suggestions as to changes to be made in the 
present method of selling them, as it is a “‘go-as-you-please” 
game, and we do as we please, and are perfectly willing that 
the other fellow should do the same. 

We do not know of any particular objection to the sale of 
future tomatoes, neither do we know of any particular benefit 
to be derived therefrom. 

We are not theorists and we have very little faith in the 
efficacy of many of the so-called remedies for the ills of the 


THE Canning TRADE 
FUTURE SALES OF CANNED TOMATOES. 


canned tomato business, our idea being that it is a case of the 
old law of supply and demand, and believe that we will always 
have periods of over-production as well as periods of scarcity 
and periods of low prices as well as high prices, and the profits 
should only be based on an average of five-year periods. 


Our experience of 20 years has been that the only real 
money we have out of the game has been in always having the 
goods to sell on just such a market as we are having now. 


We are today holding two-year-old tomatoes and the cost 
of carrying, of course, has been quite heavy, but we are today 
selling them at a good profit, in addition to the cost of carry- 
ing, including interest and insurance, or 8 per cent per year, 
whereas had we sold them at any time since they were packed 
and prior to the last few months, we could not have gotten 
cost out of them. 


We almost never sell goods at a loss, and we never, never 
fail to have them when they are at the highest price. We do 
not believe in packing approximately a given quantity of goods 
each year and selling them at the market price for the sake of 
going on the next year and packing as many more to sell at 
God knows what price, and thus keeping the market down, but 
we have not the least idea that you, or anybody else, can influ- 
ence the ‘‘damphoo!”’ packer to do as we do if you believe that 
that is right. 


This policy has made us a little money, but we can pretty 
nearly count on our fingers the successful country tomato pack- 
ers in the Tri-States, and we are not large packers at that. The 
class of packers who will rush in and arrange for the largest 
possible pack the coming year is the class that never secures 
sufficient acreage and whose only ambition is to be large pack- 
ers and be known as such. ~ 


If everybody would be reasonably conservative this year 
as to acreage and pack, it would be entirely possible to keep 
the market in good shape for several years if Providence favors 
us with a normal crop throughout the country. We believe it 
is a fair risk that the pack will not be in excess of requirements 
and that prices will be good, and a short chop will mean just as 
high prices again next winter as we are having now. On gen- 
eral principles we believe in selling a reasonable percentage of 
our pack as futures when we can secure a profit, but never a 
single carload at cost, no matter if we are carrying half of the 
previous year’s pack and do not know just where we are going 
to land on this year’s pack, as we think one of the most ‘‘dam- 
phool” things for any canner to do is to sell goods at cost or 
less when he has them, and it certainly ‘is suicidal to sell them 
at cost before he has them packed, for thle sake of providing for 
some early shipments and early money. We believe this method 
is largely, if not wholly, the fault of commission houses and 
brokers who make advances to packers and who.are not vitally 
interested in seeing that the packer makes a profit, their-main . 
interest being in getting back their investment in the pack, and 
the more goods they have to sell, no matter at how much loss 
to the packer, the greater their profit is. It is very much like 
an endless chain, and will continue to be, in our opinion, indefi- 
nitely, if not for all time. The tomato business is a “game,” 
and probably always will be, as it is so easy to get into it and 
next to impossible to get out again without going through 
bankruptcy. 

These ideas are probably not at all in line with what you 
will get from most correspondents, and we have found them to 
be at variance with the ideas of most canners: we have ever 
talked with, as thi erage canner is the most hopeful indi- 
vidual we have ever met, with the exception of one other class, 
which we will not name. It is always going to be better next 
season. 


A WESTERN WHOLESALER. 


Do I favor the sale of standard future canned tomatoes? 
Yes. Why? It seems to me that if you are going to your trade 
to ask them to buy futures, and in nearly every case you make 
this request because of the fact that you are going to save them 
some money in this purchase, you cannot equitably discrim- 
inate between your long profit house brands and short profit 
standards. : 

This is like a surgical operation if you can make the sale. 
“Sometimes the customer makes money and sometimes he’ 
don’t.”’ 


What changes, if any, should be made in present methods? 
All sales should be made on a guaranteed delivery. Packers 
should confine their sales to a low estimate of what their acre- 
age will produce. When they have sold this quantity, they 
should withdraw. What are the objections for the sale of can- 
ned tomatoes for future delivery? 


None, if futures are to be sold at all. It is up to the jobber 
whether he wants to name a low price and sell them for no 


profit, or sell standard tomatoes at cost as a bait to get his 
other lines in. 


ESTABLISHED 1864 


BALTIMORE = = MARYLAND 
HIGHEST QUALITY PACKER’S CANS 


OPEN TOP (SANITARY) 


WITH MAX AMS LATEST AND BEST CLOSING MACHINES NO. 128 
Single or in Tandem for Highest Speed Lines, Corn, Peas, Etc. 


COPY OF LETTER FROM ONE OF OUR CUSTOMERS 


Messrs. W. W. BOYER & CO., 


BaLTIMoRE, Mp. Baltimore, November 9th, 1915. 
Gentlemen:—We are in receipt of your letter of the 8th, and in reply will say that we are well satisfied with your 
Open Top (Sanitary) Cans and Closing Machines with which we operated our entire factory this season, after giving them 
a trial on a part pt poe pack last year. We must say that your cans have turned out better than any we have ever used, 
either Open Top or Old Style for strong tight seams, freedom from leaks, and smooth, steady running of your Closing 
Machines, of which we now have two high speed tandem lines and one single machine. 
We will also*say that your service has been all that could be desired in every respect. 


Very truly yours, 
SCHALL PACKING COMPANY, 
By John W. Schall, President 


‘Eureka Soldering Flux 


Eureka Soldering Fiux is known the world over for its intrinsic value as a Flux in Soldering cans containing 
food products—Not only do our own American manufacturers find it indispensable, but consumers in foreign lands 
demand it, because it is pure and reliable, thus indicating that the manufacturers know the requirements of the 
canning trade and meet those requirements by producing an article of undisputed quality. 

Should it so happen that you are not using Eureka Soldering Fiux, send for samples and prices today. 


MANUFAC ONLY THE GRASSELLI CHEMICAL CO., Cleveland, Ohio 


FOR SALE AT THE FOLLOWING BRANCHES AND AGENCIES 
“New York, 80 Maiden Lane. * New Orleans, La., Godchaux Bld¢. C. W. Pike Company, 808 Postal Telegraph 
Cincinnati, Ohio, Pearl St. and Eggleston Aver®.’ Milwaukee, Wisc., Canal and 16th Sts. Blidg., San Francisco, f ss 
Birm Woodward Bldg. 1 St. Paul, Minn., 2303-05 Hampden Ave. THE GRASSELLI CHEMICAL CO., LTD., 
Pittsburgh, Pa., Diamond Bank Bldg. Main Office and Works, Hamilton, . 
Philadelphia, Pa., Drexel Bldg. Branch Offices: 
Randall’s Son, Marine Bank Bidg., Bal- 347 Pape Ave., Toronto, Ont. ‘ 
49 ae St., Point St. Charies, Mon- 
Que. 


Chicago, 2235 Ford Ave. s. 0. 
St. Louis, Mo., 112 Ferry St. timore, Md. 


HALLER’S 1916 BERRY WASHER 


IMPROVES THE QUALITY OF YOUR PACK 
A Great Labor and Fruit Saver 


This machine will thoroughly wash and cleanse Strawberries, Blackberries, Dew- 
berries, Blueberries, Huckleberries, Cranberries, Cherries, Rhubarb, Plums, or any other 
soft, tender fruit. Guaranteed to wash DEAD RIPE or even OVER-RIPE fruits with- 
Awarded Gold Medal Pacific Panama Exposition out waste orinjury tosame. It thoroughly cleanses and extracts all sand and grit, 


eliminates all brush, twigs and foreign matter. 
Exhibit of National Canners’ Association Have you seen our ROTARY CATSUP FILLER? 
Write for List of Users oii Descripti If not send for descriptive circular at once. 


Circular THE JOS. HALLER CO., Pittsburg, Penna., U. S. A. 
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“Ts the buying of futures in canned tomatoes of disadvan- 
tage to the retailer? That depends on the circumstances; re- 
iler’s capital, ability to market merchandise when over- 
ought and to take his medicine on a decline. 
& Also I believe that the sale of futures in canned foods is 
Sessentia] tothe progress and welfare of the canning industry. 
‘J favor'a 75 per cent guaranteed delivery. No other should be 
¢onsidered. -The selling of futures is a gambling proposition, 
*with.a Shade against the buyer at all times on a pro rata con- 


‘tract. 
A CENTRAL WHOLESALER. 
= In regard to the canned tomato future proposition, would 


Say that it is my opinion that anyone with experience in the 
‘business knows that it is impossible to do a volume of canned 
‘goods business, tomatoes or anything else, without buying and 
selling futures. : 
£& What I mean is that it would be physically impossible to 
handle the proposition except by planning ahead, as we do when 
‘we trade in futures.. However, from our standpoint, the sale 
of standard tomatoes alone to any customer is very unprofit- 
able, because all it amounts to is an option to the customer 
hich he can take advantage of if the market happens to go up. 


= On sales of private label goods this feature is not so much 
tn evidence, and when a general order is taken which includes 
tomatoes, the thing works out usually very satisfactory. We 
sell very few future standard tomatoes, and usually buy none 
at all, and have found this plan to be quite satisfactory. 


In regard to the kind of a contract which should be given, 
I would say that I do not believe it fair for a packer to offer a 
contract unless there is a guarantee of delivery of at least 75 
per cent of the quantity bought. 


; One thing that would seem to me more important than 
‘anything else is a more uniform understanding as regards 
‘grades. I believe that a little more strictness in this respect 
‘would tend to remove some of the evils connected with the sale 
of future tomatoes. 


3 It is a certainty, in my mind, that any controversy as to 
whether or not futures should be sold is futile, for as I stated 
defore, I cannot conceive how the business could be handled 
otherwise. 
4 A BIG WESTERN WHOLESALER. 


Q. Do you, or not, favor the sale of canned tomatoes, fu- 
tures? 

A. No, not altogether. 

Q.. Why? 

A. Experience has proven that it is a too one-sided affair. 
Genéfally,, when future tomatoes are offered the retail trade at 
a price below that asked for spot delivery, sales are easily and 
readily made for future delivery. 

Should such sales be made at a price above normal, or 
should the price for any other reason decline before delivery 
to the retailer is effected, the order most generally is cancelled 
or delivery rejected. 

It does not take a retailer long to find out what the market 
is doing. Should the jobber be in a position where he has made 
‘future sales and bought to cover against them, such sales pos- 
sibly aggregating thousands of cases, and the market subse- 
‘quently declines, and a greater percentage of such sales to re- 
-tailers be rejected, it leaves the jobber in a pinch, and, in my 
‘opinion, it much more often happens that there is a decline in 
the market on future sales of tomatoes sold under above cir- 
cumstances than there is an advance before delivery is made. 

Q. Should standard grade of tomatoes be sold for future 
delivery, or should future delivery sales be confined to fancy 
and extra standard grades? 

A. If any sales are made at all for future delivery, they 
should be confined to the full line. 

Q. What benefits are to be derived from the sale of canned 
tomatoes futures? 
. A. In my opinion, more to the packer than to anyone else. 

Q. Is the buying of futures in canned tomatoes of disad- 
vantage to the retailer? 

: A. As a rule, I think not. 
; Q. Is not the sale of futures in canned tomatoes essential 
to the progress and welfare of the canning industry? 

A. Possibly. 

Q. What kind of future contract form do you favor? 

A. A guaranteed delivery of at least 75 per cent. Pro-rata 
contracts, in my opinion, are positively unfair to the buyer, and 
I believe it is no more than right that the packer should take a 
chance with the buyer by obligating himself to positively de- 
liver at least 75 per cent; whereas, on a pro-rata contract, 
should the season produce a short crop, and only a small pro- 
portionate quantity be elivered to the buyer, he is fortunate if 
he is not oversold, and, at any rate, the delivery being small, 
does not permit the advantage of making a good round profit 
on account of short pack. 


On the other hand, where the goods are bought on a pro- 
rata contract, where only such contracts are obtainable, the 
buyer is apt to anticipate his wants to a greater extent than 
he would if an assured percentage of delivery were guaranteed; 
and, on that account, where a pack is large, and eventually 100 
per cent delivery is made on a pro-rata contract, the chances 
are the buyer may have more goods than he would care for 
under the circumstances. I strongly urge the abolishment of 
pro-rata contracts. 


AN EASTERN CANNER. 


Question 1: Do you favor the future sale of canned toma- 
toes? Yes. 
Question 2: Why? The sales of futures gives the canner 


a base of operation, also the jobber. When the canner has sold 
a reasonable per cent of his proposed stock of futures it gives 
him a base upon which to.work; it also enables him to make 
early deliveries and greatly reduces the possibility of a forced 
and weakened market at the close of the packing season, a time 
when the canner’s heaviest obligations come due. 


Again, the jobbing trade is not nearly so apt to be bears 
ot the market if they have a fairly good stock bought as futures. 
The 1914 market was a good example, a heavy pack with but 
few futures sold, gave the jobbing trade all the advantage, 
which they were quick to see, and avail themselves of. 

The result was a market forced below the cost of produc- 
tion. Had the future sales of the 1914 pack been normal, a 
price well around 60c and 80c might have been maintained, 
which would have given the canner a reasonable margin of 
profit and yet allowed the goods to go into consumption at a 
moderate retail price well in reach of the consuming public. 


Question 3: What changes, if‘any, should be made in the 
present method? The only suggestion we have to make to 
above question is that canners should be more careful about 
what they guarantee in future sales, and brokers should be 
more particular about making future contracts for irresponsible 
canners. 


Question 4: Should standard grades of tomatoes be sold 
as futures, or should future sales be confined to fancy and extra 
standards? As the standard grades are the most prevalent 
grade, we favor the sale of standards for the reasons given in 
answer to question No.. 2. 


Question What are the objections to thé future sales 
of canned tomatoes? Favoring future sales as we do, we have 
no objections to offer. 


Question 6: What benefit is to be derived? “Canf answer 
question. Don’t know. ‘ 


Question 7: Is the buying of futures in canned tomatoes 
a disadvantage to retailers? We are not well versed in*the 
retail business and their methods of buying, but we can see no 


reason why future buying of canned foods by the retail trade: , 


should not be a protection to the retailer as well as future sell- 
ing is a protection to both jobber and canner. ; 


Future trading from canner to wholesaler to retailer has a 
tendency to maintain a more uniform price and we should con- 
sider this an advantage to the retail trade, as uniformity of 
price on any commodity is more satisfactory to the consumer 
who, after all, is the one we are most anxious to please. 


Question 8: Is not the sale of canned tomatoes for fu- 
ture delivery essentialato the progress and future development 
of “the canning industry ” No big American business is car- 
ried on so loose and unsystematically as the canned foods busi- 
ness, and when you speak of the future development of the in- 
dustry, you touch upon one of the big questions.of the day. A 
question too large to be answered in a few words. But coming 
more directly to your question, our answer may seemingly con- 
tradict our answer to question No. 2, for we do not believe the 
—_ in futures will ever be the means of developing the in- 

ustry. 

We believe this can only be brought about through the in- 
vestment of more capital, a closer organization and better co- 
operation. So long as the business is run under the present 
system, or the present lack of system, we might say, we approve 
future selling policy, but we do not consider future selling as 
essential to the development of the industry. 


The development of the industry means the education of 
many canners in broader and better business methods; it means 
the employment of millions more in capital and a uniformity of 
prices maintained through regulation of supply to demand, 
coupled with a hundred other things of minor and major im- 
portance. 


We have given you our frank and honest views on the 
questions you have asked, and wish to assure you that we take 
great pleasure in doing so, and trust you may be able to glean 
some thought that may be of value to you. 


(Concluded. ) 
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PREPAREDNESS 


One of the leading machinery men remarked a 
few days since that under present and pros- 
pective conditions a contract is nothing more 
or less than a mere license for a legal argu- 
ment. Due tothe prosperity and overdemand 
for merchandise, there would be a serious 
shortage of raw materials and that the manu- 
factures contracting for their supplies may in 
gnany instances*be seriously disappointed on 
deliveries, nomatterhow binding the contract. 


Fhe contingencies of strikes and embargoes on 
the Railroads are a grave possibility during 
the coming year—in fact they have already 


_ started to put in an appearance at this early 
date. 


One of our friends writes us the mills are ma- 
king very slow delivery of plate—machinery 
and all supplies being delivered exceedingly 
slow. This condition staring us in the face 
now when supplies should be ample and 
plentiful, what will it mean later on during 
the rush season? 


Everything has advanced in price. All metals 
have advanced from 50% to 300%. Items like 
zinc advanced 250%. Aluminum 350%. 
Steel 100%. Pig Tin 35%. Lead 90%. TIN 
PLATE since January first advanced from 
$3.60 to $5.00 per base box and few if any 
sellers at the latter price. 


The cost of labor is up—way up. Profit by present 
congested conditions and take your supplies 
in early. It is the best and cheapest insur- 
ance you can obtain. When you want cans 
and want them bad you would be very much 
handicapped, if the Railroad advised they 


could not accept cars for your station, as they 
are doing at the present time in New York 
City and New England territory—this em- 
bargo is causing the manufacturers in these , 
sections thousands of dollars. 


This is one of the years for you to keep your 
eyes open. 


We have planned for an enormous production. . 


by trebling the output of our factory and 


facilities. We have increased and enlarged. . 


our force and warehouses to handle the 


additional increase in business, feeling as we .. 


do apprehensive of the future. 


Those who have not foreseen and prepared may — 
be seriously meena on their can require-. a 
ments. 


Service—deliveries of cans are to be of para-— 
mount importance. 


Those who promise definite daily and weekly 
deliveries and fall short for any of the reasons. . 
mentioned will be committing commercial. ° 
suicide. 


Fortunately we are prepared. Call and inves- . 
tigate our supply of tin plate and manu- | 
factured cans which we are rushing daily in 


order to take care of any special contingency °° 


that may arise, and we believe it would pay. ; 
_you to protect yourselves in the same. manner 
by getting your guods in early. 


BOYLE CAN CO. 


BALTIMORE, MD. 
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THE VALUE OF INFORMATION. 


F, A. Torsch, Chairman of the Tomato Section of the National 
Canners’ Association, Impresses the Need in a Letter 
to the Virginia Canners’ Association. 


Mr. F. D. Bolton, Pres., 
Virginia Canners’ Association, 
Meeting at Roanoke, Va. 
Dear Mr. Bolton: 


I regret that business engagements will prevent my being 
with you at the meeting at Roanoke, but I am keenly inter- 
ested in your Association, and have a message for your mem- 
bers, which I believe will be for their benefit. 

I trust that your members have all read in the convention 
numbers of “The Canning Trade” and ‘The Canner,” of Chi- 
cago, what was said at Louisville by Mr. Kerr and myself in 
the meetings of the Tomato Section, and Corn and Pea Sections 
as well, and also the comments of Mr. Dickinson, Mr. Shook, 
Mr. Drake, Mr. Numsen, Mr. Burden and others on the subject 
of the Daily Market Report. 


It is evident this matter is attracting the attention of the 
men in the canning industry who give thought to the subject of 
the general welfare. 


The more information and light that can be thrown upon 
this subject, the more support we may expect from a great 
number of the canners. 

I would like to discuss a few features of the question 
which have been brought to my attention since the convention. 

There appears to be a wrong impression in the minds of 
some as to the real purpose of the Market Report, which seems 
to impress some very favorably when the market is on an ad- 
vance and they attribute the advance to some extent to the issu- 
ing of the Market Report. Then, when the market recedes or 
is at a standstill, they are disposed to place some blame upon 
the Market Report. This indicates a wrong understanding of 
the proposition. 

A Market Report is not intended to constitute the mar- 
ket, or make the market, as we say, but it is merely to report 
the real facts of the market. 


It is not intended to either raise prices or lower them, 
except as this result may come about by the packers making 
intelligent use of the information given them, and acting ac- 
cordingly in their best judgment. It is not intended to influ- 
ence the market, but it is intended to defend and protect the 
market against unfriendly influence, which is sometimes 
brought to bear, and when the canners are exploited for the 
benefit of those seeking to buy goods at less prices than are 
offered, and it might be added to protect the buyers against 
unfriendly influence which might in very rare cases be extended 
to raise prices, when there is no basis for it. 


This Market Report, known as the Daily Market Report of 
the Tomato Section, is not the first market report that has 
been furnished on tomatoes. Heretofore market reports have 
been furnished every day in every locality by a great many 
different people who thought they were competent to quote the 
market, but who were not. They issued reports because people 
were asking for reports. Their work in making reports was 
entirely unreliable and unsatisfactory, and an imposition on 
both seller and buyer. Our present Market Report was in- 
augurated to take the place of these former reports, which had 
been a menace to the business for years past, and against 
te canners had repeatedly protested as being untrue and 
unfair. 


The demand for reports of the market is universal. 
Everyone who has anything to sell wants a report on the mar- 
ket price for his commodity. If a farmer drives into your town 
with a load of tomatoes, he asks on the way to town: ‘‘What is 
the market today on tomatoes?”’ 


If you wish to engage a man to work for you, he will first 
of all ask you: ‘‘What do you pay? What are you paying other 
men?” In other words: “What is the market price of my 
laber?”’ 


If you wish to employ a clerk, he will ask you: ‘‘What do 
you pay?” ‘What did you pay the last man who held this po- 
sition?” ‘‘What are other clerks being paid for the same 
work?” In other words: ‘What is the market price for my 
services?”’ 

The same is true in securing a preacher at your church, a 
teacher in your school, and professor in your college. Every- 
one asks, what is the market for what he has to offer? 


In the same manner the canner has a right to ask, and has 
a right to get a reliable answer to the question: ‘What is the 


market?” It is to supply this universal demand that market 
reports are published, and the important thing is to make those 
market reports absolutely truthful and unbiased, and as com- 
plete as possible, in order that they be represenfative and in 
every way dependable. 

For any canner to imagine that this movement in the to- 
mato industry is starting something new is entirely a wrong 
impression. It is not starting anything new, but it is simply 
doing in a business-like way what has been done a thousand 
times before in a very crude and unsuccessful way. 

The newspapers in our country did not start the war in 
Europe. These newspapers simply report the facts in regard 
to the progress of the war in response to the universal demand 
for information. If all the newspapers in the country were 
closed up tomorrow and no news were furnished by them, the 
people would demand that other papers be started immediately, 
as they must have the news of what is going on in Europe, be- 
cause it interests us very much on this side of the water. 
Our great business interests are concerned, and we could not 
go on with any of our operations without having reliable news, 


-the very best that can be had. 


If Secretary Gorrell should be notified tomorrow that he 
must stop issuing the Daily Market Reports of the Tomato 
Section, would that put an end to Market Reports? Not at 
all. Market Reports would spring forth from a_ thousand 
mouths, and anyone and everyone would constitute himself a 
reporter of his own account, and what he did not know, he 
would draw on his imagination for, and issue his market re- 
port to anyone who might ask or listen. 

In answer to those who argue that the canner is better off 
without information as to what others are doing, we simply 
refer to the past. We know that the canner has suffered again 
and again for lack of information, and knows what he thought 
was reliable information was totally unreliable. When these 
reports were issued the market fluctuated and declined as many 
times as it advanced, and it is not fair to lay the blame upon 
the present Daily Market Report if the market declines instead 
of advancing, and the fact is we must separate the two ideas 
altogether. The Market Report is simply a newspaper giving 
the public as correct information as it is possible to give, and 
it is up to the public to make the proper use of it according to 
their best judgment and experience. 

If you read in your newspaper tomorrow that a number 
of farmers are selling their farms in your locality and moving 
to farms in Canada; it does not compel you to do the same. It 
is simply a report of facts which it is interesting for you to 
know, and if it suggests to you to look into the matter and 
study the reasons which interested these people to go else- 
where, it may be a great benefit to you, but whatever your de- 
cision is, you cannot blame the newspaper for giving the infor- 
mation. If you make a mistake in your decision you have 
yourself to blame and not the newspaper, whether you sell your 
farm and move, or remain where you are. So it is with selling 
your goods; you first of all want information, and if you do not 
use that information wisely, it is not the fault of the informa- 
tion, but it is your own fault, in not having sufficient experi- 
ence or proper judgment to get the best results from that in- 
formation. 

To say that a canner is better off without this information 
is merely to put a premium upon ignorance and darkness, 
rather than to encourage the cause of education and the spread- 
ing of information. i 

It has also been suggested that some unscrupulous can- 
ners might introduce into the Daily Market Report some false 
and fictitious reports of sales which might mislead others. If 
such a case needs serious consideration, what have they to say 
in regard to the numerous occasions in the past- when false and 
fictitious reports were issued and advertisements placed in the 
New York papers offering to sell tomatoes at a price under the 
market, simply to create wrong impressions, and to break down 
those holders who were trying to get a fair price for their 
goods? There is certainly no greater opportunity today in 
handling the Daily Market Report through Secretary Gorrell’s 
office for its homesty and manipulations than there was in the 
past, and I think you will admit that very few canners would 
undertake to put through Secretary Gorrell’s office a fictitious 
report, even though his name be not signed to it. Secretary 
Gorrell knows every reporter by number, and could very read- 


- ily trace a false report if it would ever be undertaken. It seems 


to me that every argument is in favor of encouraging the Mar- 
ket Report through Secretary Gorrell’s office, as something that 
meets every requirement. All that is lacking now is that every 
canner.of tomatoes join the movement, and get behind the work 
and push it for all he is worth, which means that each one 
must do just a little work, and do his duty every day in this 
movement, and the result will be a market report that is abso- 
lutely impregnable. Yours very truly, 


F. A. TORSCH, Chairman Tomato Section, 
National Canners Association. 
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ROBINS CO. 


Manufacture 


Steam Hoists 


Retorts 


=== 


Conveyors 


No hangers, shafting, 
pulleys or belts are need- 
ed as with other types of 
power hoists; and no ma- 
chinery is required to 
runthis machine. linch 
steam connection all 
power necessary. More 
than 300in use. Hand at- 
tachment can be put on. 


The Circle Steam Hoist is built to 


and Special fit the Process Room of purchaser, 


and the only expense he incurs in in- 


stallation is a steam pipe which can 
Ma ch~ be connected from any angle. The 
machine can be installed in 3 to4 hours. 
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ROBINS CIRCLE STEAM HOIST—-OUR OWN MAKE 


““SANITARY?’? 
CANNING 
MACHINERY 


Complete lines of Pea, 
Corn and Tomato packing 


machine Ss. 


| cree SKIN AND ree PUMP WRITE US 


_ Pump takes up no floor space, as it is put under floor 
in a pit where most convenient to pour skins in the hopper 


of the pump. If you have a Peeling Conveyor you may : 

attach it to top of pump and deliver skins and waste to A K ROBI NS & CO 
any point desired. The-pipe may berun anywhere under @ ie a 
the floor—up grade or down. Very little power is required 

to operate it and at a speed of from 25 to 30 strokes per 


minute, it will take care of skins and slush for any size Baltimore, Md. 


factory. 
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The California Market 


Growing Crops are making good progress and promise well in all lines—Unprecedented 
demand for asparagus—Canners forced to withdraw’ prices—Some pineapple prices 
have been announced—The Dunkley suits being \heard—Coast ‘Notes. 


Reported by Telegraph 


San Francisco, Cal., April 7, 1916. 

Fruit Prospects Good.—Weather conditions in California 
favor growing crops of almost all kinds, and at the present time 
there are no indications of a short yield in any line. Frosts 
have occurred in a few fruit-growing districts, but the damage 
done has been exceedingly light and within a short time the 
danger period will be passed. The rains that occurred recently 
did some damage to apricots, causing the setting fruit to rot 
and drop off, but this damage was limited to a few districts, 
and the crop as a whole promises to be a normal one. Very 
warm weather was the rule during the last week in March and 
the growth of berries and early vegetables has been greatly 
stimulated. Strawberries are now in the market in fair size 
quantities, but it will be several weeks before they are plenti- 
ful enough to warrant canners opening their plants. Aspar- 
agus is being harvested in large quantities and very heavy 
shipments are being sent East. Prices for raw stock are being 
well maintained, and this, coupled with the extraordinary de- 
mand, is responsible for the advanced quotations on the canned 
article. The quality of the grass being cut is excellent, but a 
light rain would be of great benefit at the present time. In 
spite of the fact that the snowfall in the mountains last win- 
ter was the heaviest in many years, there have been no floods 
in Northern California and none are expected. 


Asparagus.—The unprecedented demand for canned as- 
paragus is rapidly cleaning up everything that can possibly be 
packed this year. The California Fruit Canners’ Association 
recently issued a revised price list of spot offerings, but sales 
proved to be so heavy that within a week it was necessary to 
put out another list. This firm has withdrawn all quotations 
on asparagus excepting No. 2% giant white and green, giant 
white peeled, and large green; No. 1 square small white tips, 
tiny white tips, mammoth green tips, large green tips, medium 
green tips, small green tips and tiny green tips; No. 2 tall salad 
points; No. 3 round soup tips; No. 2% round soup tips; No. 10 
round soup tips, and No. 1 tall round small green. 

Pineapple.—Several Hawaiian packing interests have an- 
nounced opening prices on the 1916 pack of pineapple, but 
many of the larger concerns have announced a waiting policy, 
owing to the changes in the sugar market, the prospects for a 
light crop and the difficulties attending. transportation of the 
pack. They are all booking business “subject to opening 
prices,’’ and this is assuming considerable volume. The open- 
ing prices that have been announced show an increase over 
those of last year, but these are expected to be advanced. In 
commenting on the situation F. W. Macfarlane, of Libby, Mc- 
Neil & Libby, is quoted as saying: ‘‘Heretofore the lands 
which have been planted in pines have been used for several 
years without being rested, and, as a result, the percentage of 
the large fruit has been materially reduced, and it is this same 
large fruit that, when canned, is the best seller. This fact 
would make the percentage of the No. 2 fruit larger than here- 
tofore, as against the decrease in the production of the larger 
fruit. The prices quoted, however, are continually subject to 
change, and it is now impossible to tell whether there will be 
a large increase in the selling price of canned pineapple.” He 
added that the pack of his firm would be much less than in 
1915, and that he believed the total pack of the territory would 
be smaller. 

The California Fruit Canners’ Association estimates that 
the 1916 pack of Hawaiian pineapple will be a half million 
cases below that of last year. The unprofitable market of the 


past two years has discouraged planting and the acreage shows 
a marked falling off. It calls attention to the fact that a 
serious delay in shipping from Hawaii will be experienced this 
year, twenty-three of the twenty-six steamers of the American- 
Hawaiian Steamship Gompany having been chartered for ser- 
vice elsewhere, as have been all of the vessels of the Pacific 
Mail. 

The Dunkley- Suits—The hearing of the suits of the 
Dunkley Company, of Michigan, against eight California fruit- 
canning concerns for alleged infringement of patent in using 
a certain peach-peeling machine was commenced a few days 
ago before Federal Judge Van Fleet. Witnesses from Fresno, 
including J. B. Cobbley, S. R. Combs, Newton Lushbaugh and 
John W. Hickey, testified that a machine, which is alleged by 
the Dunkley Company to have infringed on the Dunkley pat- 
ent, was in use at the Fresno plant of the California Fruit Can- 
ners’ Association two years before Dunkley was given his pat- 
ent. H.G. Baker, of Glendora, Cal., also testified to this effect. 
Robert I. Bentley, head of the California Fruit Canners’ Asso- 
ciation, testified at the hearing that his concern was given a 
free license to use the company’s machines in May, 1914. 
Under the questioning of the attorney for the defense he ad- 
mitted that he was friendly with the Dunkley people and had 
agreed to help them in any honorable way. 

Coast Notes.—The Santa Fe Railway has announced a re- 
duction in the rate on condensed milk from points on the 
Northwestern Pacific to Arizona and New Mexico, the new rate 
being 62% cents per hundred, instead of 85 cents. The South- 
ern Pacific Company has reduced its rates on canned foods in 
carload lots between San Joaquin Valley points and Portland, 
Ore., and has named a new rate on pickles and table sauces of 
75 cents between California and Missouri River points, the old 
one being $1. 

The Delta Canning Company, which operated several years 
ago at Stockton, Cal., making a specialty of beans, has wound 
up its business with a loss of about $20,000 to the stockhold- 
ers. The stock has been disposed of, but there is still some 
machinery to be sold. 

Vernon Campbell, who has been successful in promoting 
a number of co-operative canneries in Tulare county, is trying 
to establish a similar association at Marysville, being assisted 
in his work by George Thrasher, of Gridley, Cal. 

Preparations are being made for an active season at the 
San Jose, Cal., plant of Hunt Bros.’ Company, considerable 
new machinery being placed in position. W. A. Platt is the 
local manager of this concern. 

'Fred W. Kiesel, of the California National Bank, Sacra- 
mento, Cal., is interested in a project to erect a milk-condens- 
ing plant in that city. ; 

The annual meeting of the California Fruit Canners’ As- 
sociation will be held in the offices of this concern at San 
Francisco on April 11th. 

G. F. Stowell, of Chicago, has been appointed manager of - 
the office of Libby, McNeill & Libby, at Portland, Ore., suc- 
ceeding William A. Gellerson, who has been assigned to other 
duties with the same company. Mr. Stowell was formerly trav- 


eling representative for the company in the territory west of 
the Missouri River. 


The Gresham Fruit Growers’ Association, 


which has 
cannery at Gresham, Ore., 


is selling stock to secure funds for 


operating the plant ‘this season. 


The Sonoma Valley Canning Company has been granted @ 
permit to sell stock for the erection of a fruit and vegetable 


“BERKELEY.” 


cannery at Vineburg, Cal. 
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TO THE CANNING TRADE= 


Place your order NOW for your season’s requirements of Worcester 
Salt. Our factories are snowed under with orders. We thought 
we had an unprecedented volume of business last Fall, but it is 
still greater today. 


Our factories are doing their utmost to increase their production. 
Help us out by anticipating your requirements. Remember, too, 
the conditions that exist on the railroads. There has never been 
such a congestion known in the East. This congestion has caused 
a car shortage in the West. Don’t delay. Get your order in Now. 
Better have it arrive too soon than too late. 


Don’t forget that a Quality Pack demands the Quality Salt, 
and 


Salt 


is the Standard of Quality. It is unrivaled in purity and 
strength, in its sweetness of flavor, and its property of 
making a.cloudless brine. Don’t delay. Order now. 


For months past we have been shipping 


It takes the B E S ii Worcester Salt in our new tongue-and-groove 


stave barrels, so that our customers not only 
To make the get the utmost in salt but the most up-to- 


date package as well. 


Remember 


Worcester Salt Company 
Largest Producers of High Grade Salt in the World 


FACTORIES ; OFFICES 
Silver Springs, N. Y. Ecorse, Mich. NEW YORK Boston, Philadelphia, Chicago, Columbus | 
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Seattle Salmon Market 


Now they are going to buy up all the Salmon as army rations for Europe, say the reports 
—Apparently just another vaporing—Salmon will be scarce without such orders— 
Freight charges to Europe enormous—News of this section. 


Reported by Telegraph 


Seattle, Wash., April 7th, 1916. 

Salmon.—The Coast salmon trade was stirred last 
week by the reports that agents of the Allies had placed 
orders for canned salmon which would clean up all the 
unsold stock on the Coast in all grades, and which would 
make a big inroad into the early 1916 pack. The report 
stated that the order would run to at least 400,000 cases. 
Advices from Portland, Oregon, were to the effect that 
already upwards of 100,000 cases of pinks had been ob- 
tained. Seattle brokers and packers claim to know noth- 
ing of the reported order. In fact, it is denied all around 
here. The fact that prices have not stiffened materially 
this week locally seems to indicate that there is little if 
any foundation to the report. Local brokers have made 
determined efforts to learn the truth. Robert S. Farrell, 
of the Pillar Rock Packing Company, Portland, Oregon, 
was mentioned as being identified with the deal, but he 
has since stated that he knows nothing of it. 

An order for 400,000 cases of salmon at this time 
would develop an unprecedented situation. First of all, 
it would clean up the market and make it impossible for 
the canners to supply the domestic spring and summer 
trade. One prominent broker here in discussing the sit- 
uation today said: “I doubt very much if any fresh in- 
quiries for any large quantity of canned salmon had been 
received. I am inclined to believe that the reports refer 
to old business rather than to new. The Allies are buying 
fish right along. If an order for 400,000 cases should be 
placed it would clean up everything in sight. There would 
not be fish enough to meet domestic requirements. Of 
course, the jobbers throughout the country have some 
salmon, but not enough to carry them through a season 
of normal demand. 

“The Eastern jobber as yet apparently does not fully 
appreciate the fact that canned salmon is bound to be 
scarce before the new fish is available. Regardless of the 
export business, the entire 1916 pack will be out of pack- 
ers’ hands weeks before the fish are ready in any quantity. 
I Jook for the earliest clean-up in years. Reds were 
cleaned up months ago, and for a long time pinks have 
been meeting the bulk of the demand. At no stage of the 
game has there been much of a supply of chums, which 
accounts for the relatively high prices now being obtained 
for chums.” 

The market this week has been firm and moderately 
active. The demand has not been quite as brisk as in re- 
cent weeks. Pinks sell at 80c, with 85c asked by many. 
Chums are quoted at 75c, and what scattering reds are 
available at $1.50. 

There are numerous estimates of the available supply 
of canned salmon in first hands. One prominent canner 
today estimated the stock at not to exceed 500,000 cases, 


all told, and another placed the stock at only 300,000 
cases. 


Some salmon has been sold in Seattle this week out 
of San Francisco stock, There is still a little salmon left 
in Southeastern Alaska, but this will be brought down in 
the near future. - 


Some idea of the enormous rates asked for canned 
salmon shipments between Puget Sound and the United 
Kingdom can be gained from a quotation made this week 
for a steamer due to sailin June. The rate for this sailing 
will be 200 shillings. . 

Packing of Chinook and Quinault salmon, said to be 
the highest grade salmon canned, will commence very 
shortly. It is thought the opening prices on halves will 
be close to $1.30. Not very many Chinooks and Quinaults 
are packed and the packers never have any difficulty sell- 
ing same. The first carload shipment will probably be 
ready in May. 

With the market certain to be bare of all grades of 
salmon in the near future, and with a good demand in 
sight, it looks as though. Alaska this season will have one 
Of the biggest packs in ‘its history* Every effért will be 
made to obtain a big pack of reds. There is no doubt but 
that the pack of this grade will be a record-breaker. Pu- 
get Sound will cut but little figure in the coming season’s 


operations, inasmuch as it is an off year for both sockeyes 
and pinks. 


A New Hampshire man, J. T. Craig, has been on the 
Coast looking into the salmon industry. In company with 
F. E. Elliott, of Anacortes, Wash., he looked over a num- 
ber of canneries. It is said that Mr. Craig and Mr. Elliott 
are figuring on entering the business. 

Fruit.—As the season advances the prospects for a 
very large crop of small fruits increases. There has been 
an abundance of rain. The season is late which, is hoped, 
will mean that late frosts will do but little damage. 


In the Puyallup Valley, the centre of the blackberry 
and raspberry canning operations of Western Washing- 
ton, the berry acreage has been increased 100 acres this 
spring. “SALMON.” 


FUTURE MEETINGS OF CANNERS. 


The following is a list of the meetings of the various Can- 
ners’ Associations to be held in the near future. If there are 
any meetings scheduled but not mentioned here, we wish the 


Secretaries would send us the information and we will add 
it to this. 


April 13th and 14th—Thursday and Friday, at the Hotel Du- 


pont, Wilmington, Del., special meeting of the Tri-State 
Packers’ Association. 
ment in evening. 


Meeting at 11 A. M. Entertain- 


THE Canning TRADE 


STICKNEY SYRUPING MACHINE 


FOR No. 3 CANS AND UNDER 


GET READY 


You know you will need 
Stationery of various kinds 


LETTER HEADS 

ENVELOPES 

BILL HEADS 

~FARMERS’ RECEIPTS 
Ete, Ete. 


Price - $125.00 


These Machines are 
in pretty Universal 
use and up to their 
capacity will do as 


good work as any. 
Let me prepare these in Attractive Style y 


and at Low Prices 


N O W 


A. F. JUDGE 


729 FIFTEENTH STREET 
WASHINGTON, D. C. 


All machines in stock 
for immediate ship- 
ment. 


HENRY R. STICKNEY 
PORTLAND, ME. 


SMALL WORK ONLY 
ATTRACTIVE—DIFFERENT NEW ENGLAND AGENT FOR 


SPRAGUE CANNING MACHINERY CO. 


— 


IDEAL COOKER 


Rolls Substantial 
Each Simple 

Can Construction 
Gently All Steel 
Evenly Roller 
Continuously Chain 


Quality and Quantity in your pack 
at less cost than any other system 


MADE BY EASTERN AGENTS 
ANDERSON-BARNGROVER MFG. CO. S. O. RANDALL’S SON 
SAN JOSE, CALIFORNIA BALTIMORE, MD. 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY, 
A. I, JupGE, - - Manager and Editor. 
Baltimore and Helliday Sts., Baltimore, Md. 
~ Telephone St. Paul 2698 


Tur Canning Trapx is the exly paper published exclusively 
in the interest of the Canned Food Packers of the United States and 
Canada. Now in its 38th Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Canada, - - - $3.00 


Extra copies, when on hand, 5 Cents each. 
ADVERTISING RaTRS.—According te space and location. 
Make all Drafts er Money Orders payable to Tux TRaDE Co. 
Address all communications te Tak TRaDE Co., Baltimore, Md. 


Packers are invited aud requested to use the columns ef THE 
Canning Trapx for inquiries and discussions among themselves eu 
all matters pertaining te their business. 


Business communications from all sections are desired, butaneny- 
meus letters will be ignored. A. I, JUDGE, Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, MONDAY, APRIL 10, 1916. 


EDITORIAL JOTTINGS. 


This is the week of the big meeting—at Wilmington, 
Del., on the 13th and 14th of April. Now, don’t stay 
away and say you are not interested. Come up and see 
for yourself—if you are in the Tri-State territory. There 
will be a lot of “tomato” talk there that any canner 
handling that delusive product should hear and take part 
in for his own benefit. 


If there are any skeptics as to the value of the Daily 
Tomato Market Report of the N. C. A., we respectfully 
refer them to the article in this weeks issue, entitled “The 
Value of Information.” Chairman Torsch, of the To- 
mato Section, lays the entire plan open so that everyone 
can clearly see just what is in it. 


With the coming of spring there appears to be an 
unusually large swarm of “advertising canned foods” 
bees buzzing in all sections of the country. For the past 
week or so we have talked about the Lecture Bureau 
inaugurated by the Western Canners’ Association, upon 
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the suggestion of “Wrangler,” and of which Mr. George 
W. Drake was made manager. This movement is on 
foot, and is well explained in a little circular just sent out 
by the manager. This circular reads: “Every Man Is 
Expected To Do His Duty! 

“The genius of organized effort is the sole sponsor of 
commercial triumph. The first demonstration of consis- 
tent, persistent organized effort, in the interests of the 
canning industry to increase the consumption of canned 
foods will be given by the Western Canners’ Associa- 
tion, through their Free Lecture Bureau, just organized, 
which proposes to take the Gospel of the Can to the Do- 
mestic Science Departments of all our institutions of 
learning, as well as Women’s Clubs and other organiza- 
tions whose interests include the welfare of the Amer- 
ican Home. 

“There are 20,000,000 of the wives and mothers of 
tomorrow that can be reached through this medium at a 
very small cost. Where will we get the so-called lectur- 
ers? Listen! We have four thousand brokers located in 
nearly every section of the country, besides an equal 
number of canners and jobbers, from which to draw our 
talent. It is not oug purpose to Bryanize this depart- 
ment; oratorical flowers would be entirely out of place. 
The people who ask for this service expect only a plain 
statement of facts, from a practical man who knows, with 
a demonstration of the foods in question, explaining the 
methods of packing, their Purity, Cleanliness, Valué*as a 
Food, Convenience and Economy. There is not a packer, 
broker or jobber in the business that cannot tell’this little -. 
story. 

“The demand for services of this character from the 
institutions above mentioned, is responsible for our ac- 
tion in this connection, and I’am confident that when 
properly organized we will have ample opportunity to use 
all the material we have, though the entire eight thou- 
sand above referred to would volunteer their services for 
two or three engagements each per year. This will meaner 
immediate and increasing consumption, besides there will 
be thousands of dollars’ worth of free advertising thrown 
in by the local papers. . 

“We want every broker, jobber, supply man and can- 
ner to help in this great work for the good of thg busi- 
ness.” 

At this same meeting of the Western Canners’ Asso- 
ciation it was suggested that a big display of canned 
foods be a feature of the next National Convention—just 
another form of advertising canned foods. 


And we are giving our readers this week, for the first 
time anywhere, a glimpse of what has long been heard of 
and talked about—the Crary Service Bureau. This is 
just another way or means of advertising canned foods, 
and all of them different to the decision reached by the 
Publicity Committee of the New York Canners’ Associa- 
tion, which reported at their annual meeting, last month, 
that there was only one way at present feasible to adver- 
tise canned foods, and that is by individual effort. This 
latter decision at least bears the stamp of orginality, and 
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THE SANITARY CAN 


WITH THE 


SANITARY GASKET 
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at first glance. The individual effort must always be 
behind the goods, or there can be no success from any 
plan of advertising, whether done singly, in groupes, by 
sections or as an industry; and this individuality must 
be shown from the very selection of the sight of the fac- 
tory on up, through the seed used, the quality of the 
product grown, the rapidity of harvest and removal to 
factory, the sanitation and perfect equipment of the. fac- 
tory, and the honest description of the quality of goods 
in the can, as stated on the label. The factory and the 


goods must be right before extensive advertising of any 
kind may be attempted. 


THE REAL CENTRAL AMERICA. 


An Opportunity for Export Business. 


Central America as it really is, as a thriving and pro- 
gressive section of our hemisphere, rich beyond measure in 
resources that have only been scratched, is the subject of a 
new handbook just issued by the Bureau of Foreign and Do- 
mestic Commerce, of the Department of Commerce. Romantic 
soldiers of fortune and exciting revolutions have been entirely 
overlooked by the author, Mr. Garrard Harris, who, however, 
has furnished interesting reading in his stories of the agricul- 
tural, industrial, and commercial revolutions that have brought 


about so many important changes in Central America in recent 
years. 


The author is concerned largely with the prospects for 
American trade and American capital in this promising region, 
which actually covers more square miles than the combined 
area of the whole of New England, New York, Pennsylvania, 
New Jersey, Maryland and Ohio. He finds that we already sell 
about 50 per cent of the goods imported, but is strongly of the 
opinion that a much bigger percentage of the business should 
be done by Americans as a result of present opportunities. To 
make the most of these opportunities, however, Mr. Harris de- 
clares it will be necessary to invest more American capital in 
the republics, to extend more liberal credits, to improve bank- 


ing facilities for export trade, and to make more direct and per- 
sonal efforts in the markets. 


American trade with Guatemala is an example of what in- 
vestments in a foreign country can do toward promoting trade 
with that country. American capital has been invested freely 
in the banana industry in Guatemala and practically all the 
supplies needed by the fruit companies and their employees 
have been imported from the United States. A very cordial 
feeling has been developed in Guatemala toward the United 
States. The desire for a closer social and commercial relation- 
ship between the two countries is evident. Many of the younger 


generation are being educated in the United States instead of 
in Europe, as formerly, and the number of young people who 
speak English have acquired an understanding of the American 
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is more pregnant with meaning than might be supposed 


point of view is steadily increasing. The value of trade ag a 
means of bringing nations closer socially and politically is too 
seldom taken into consideration, in the opinion of Mr. Harris. 
Among the many subjects discussed in connection with the 
methods to be employed in seeking Central American trade.is 
that of language. Letters addressed to Central American deal- 
ers should be put into good Spanish by some person thoroughly 
educated in the language and familiar with the best forms of 
business correspondence. Technical terms and Americanisms 
should be avoided. The harm that some of our innocent Amer- 
icanisms can do abroad is well illustrated by the fate of the 
brand of condensed milk which bore the notice ‘“Made at our 
plant.” To the English-speaking population of British Hon- 
duras this meant that the milk was artificial and made from a 
plant. They-would have nothing to do with it. The label Was 
changed and the .brand is now popular. Such Americanisms 


are probably even more mystifying to the Spanish-speaking 
population. 


The report takes up each Central American country in turn 
and describes its physical features and climate, the character 
of the population, and the means of communication. It then 
takes up the agricultural, timber, and mining resources and the 
manufacturing industries, and follows this by a general descrip- 
tion of the Government, a sketch of the banking system, and a 
statistical study of the foreign trade. The section devoted to 
each country is closed by an outline of the future prospects of 
trade and business in that country, and a list of specific com- 
mercial openings. There are three appendices: The first, a de-° 
scription of a practical route through Central America for com- 

‘mercial travelers; the second, regulations affecting commercial 


travelers; and the third, a list of publications concerning Cen- 
tral America. 


The exact fitle of the new handbook is “Central America 
as an Export Field,’’ Special Agents’ Seriés No. 113. con- 
tains 229 pages, including seven hglf-tone illustrations and one 
map, and is for sale at the nominal price of 30 cents by the. 
district offices of the Bureau of Foreign, and Domestic Com- 


merce and by the Superintendent of Documents, Government 
Printing Office, Washington. 


Consul Felix S. S. Johnson, of Kingston, Ontario, Canada, 
says that a decision recently handed down by a Canadian 
court will be of interest to canners in the United States, partic- 
ularly those making contracts with Canadian firms. The case 
related to the price of canned tomatoes, and the point involved 
was whether the phrase ‘Dominion Canners’ opening price” 
was synonymous with the term ‘‘lowest price.’”’ Testimony was 
introduced to show that trade usage gave to ‘‘opening prices” 
the force of “lowest prices,’”’ but the court held that they were 
not synonymous expressions, finding instead that the term as 
used in the contract sued upon meant “the first prices issued 
by the Dominion Canners (Ltd.) in October, 1913;” and the’ 
court further declared: ‘“‘Assuming, but not deciding, that there 


is a usage amongst wholesale dealers such as is claimed by the 


defendants, I find that such usage is not binding upon the 
plaintiffs.” 
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KNAPP WAY 


of labeling suits mighty well. Nothing just like it. Lots of 
difference between an automatic labeler and one that is not. 
“‘Hit and miss’’ don’t pay. Long ago we tried to get what 
we are now so proud to show—The Knapp Automatic. These 
machines give splendid results, made for one size can or ad- 
justable. 

Our rebuilt labelers are up-to-date, all new but the frames. 

' We guarantee them fully. 


Write us for proposition on new or rebuilt labelers 


The FRED. H. KNAPP COMPANY 
Baltimore.- = = . = Maryland 


“Berger & Carter Co., San Francisco, Cal. ; The Brown-Boggs Co. Ltd., Hamilton, Ontario 


MAIERS FOR RUSTY CANS 
Also, colored lacqu: fi 
CAN save on “swells, rusties”, 
clause. 
. JOHN G. MAIERS’ SONS 


BALTIMORE, MD. 


H. D. DREYER & CO.,, Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER’ 


ALICBANNA AND SPRING STREETS, BALTIMORE 


SANITARY FILLING TABLE and EXHAUSTER 


MADE TO DELIVER TO ANY EXHAUSTER 
Nothing can accumulate on this Table and Sour. 
Price $150 Table & Exhauster $275 


EXPENSIVE ECONOMY 


Last Spring many cotton growers in their 
efforts to reduce expenses in readjusting 
themselves to war-time conditions, used less 
than the usual amount of fertilizer. Last 
Fall those farmers found that their losses 
from decreased yields and poorer quality 
crops were greater than their savings from 
the use of less fertilizers. It was expensive 
economy. 

Growers of Canners’ Crops should profit by 
the cotton growers’ experience and not make 
the same mistake in planting their Spring 
crops. Packers of canned foods can assist 
the growers by getting in touch with us and 
learning of our lines of co-operation. 


SEND FOR OUR FREE BOOKLET 


SOIL IMPROVEMENT COMMITTEE 


of the National Fertilizer Association 


EASTERN OFFICE: 
1428 Munsey Building BALTIMORE, ‘MD. 


Used on the market four years 


Tried side by side with the so-called best power fillers produced, this 
Sanitary filling table proved the best way to pack into sanitary or open 
top cans; it gives the largest number of cans per ton, and lessexpensive to 
operate. 

Large and small packers are using them. Never forget that hand 
packed cans are the ready sellers, with most profit. Give your order 
early, or you may not be able to get it filled this season. 


TESTIMONIAL; One of many 


“In answer to yours of the 23rd, wish to say that your Sanitary 
Filling Table for No. 10 cans, that I used last year, was entirely sat- 
isfactory; one man being able to fill 15,000 cans a day oo 


Read it again and think, let your brains make money for you. 


SOUDER MFG. CO., Bridgeton, N. J. 


MERICAN Coke Tin Plates | 


2, 
Highest quality TIN PLATES— specially adapted to th g and packing industries. ews | 
We also manufacture Black Sheets, Galvanized Shoots, Metal Roofing and Siding 20K 25 
Products, unexcelled for the construction of sheds, factories, warehouses, etc. Write for full information. 
H AMERICAN § SHEET AND ) TIN PI PLATE COMPANY, General Offices, Frick Bidg., Pittsburgh, Pa. __ Specify ‘A MERICAN™ brands 


EAST BROOKLYN BOX CO. 


BALTIMORE MD. 


PACKING BOXES and SHOOKS 


Car, Cargo and Auto Delivery 


GUARANTEED MACHINERY 


FOR 


CANNERS AND PRESERVERS 


If it is the best—we sell it. 
‘SPRAGUE CANNING MACHINERY COMPANY 


44 MARKET PLACE 222 N. WABASH AVE. 


Awarded Gold and Silver Medals BALTIMORE CHICAGO 
at Panama-Pacific Exposition. 
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Good Books for your Office: 


1—A* Complete Course in Canning. : 

q 2—How to Buy and Sell Canned Foods. : 
3—A History of the Canning Industry. 

4—The Canning Trade Almanac. 

5—‘‘The Canning Trade’’—every Monday. 


ALL PUBLISHED BY 
THE CANNING TRADE, Baltimore, Md. 


* The Journal of the Canning Industry. 
PUBLISHERS OF THE INDUSTRY’S LITERATURE 


THE 


CORN CUTTER 


The Morral Corn Cutter is the first and original 
combined machine for cutting either single or double 
cut Maine style corn and it is now built with attach- 
ments for cutting the whole grain Maryland style corn. 
We also furnish attachments for slitting and cutting the 
corn when desired. 


In presenting our Morral Corn Cutter to the canners 
for the year 1916, beg to say the Morral Corn Cutter has been 
in use for more than twenty years and we now have hundreds 
of cutters in use and they are used exclusively by some of 
the best factories of the United Statesand Canada. We have 
improved our cutter from year to year and as we have had 
more than twenty years experience in building Corn Cutters 
we think we know what the up-to-date canner requires, and 
our 1916 model Corn Cutter will be far superior to any we 
have ever built. It has several new improvements and wiil 
be built heavier and stronger and better than any cutter we 

have ever built. 


The Morral Cutter gets all of the corn off of the cob and will soon save enough over other cutters to pay for the cutter. Read 
what a prominent canner has been able to save with the Morral Double Cut Cutter. 


MorRAL Bros., Morral, Ohio. , : Grimes, Iowa, March 9th, 1916. 
Gentlemen:—As soon as your first double-cut corn cutters appeared on the market, we tried out two of them. We were so well pleased with their 
operation that we found it profitable to abandon all cutters then in use and to equip with yours throughout. . 
hese cutters that have been in use from the beginning are still giving first rate service. Last year on 2,712 tons of green corn we averaged 864 cans 
per ton, Corn was good quality throughout the season but we feel that this average is an especially good one and could only be secured by cutters 
being in excellent condition at all times and permitting no waste. 
We are enclosing herewith order for eight new double-cut corn cutters to add to our present equipment. 
Yours very truly. 
GRIMES CANNING & PRESERVING CO. 
Per W. J. Stewart, Secretary. 


It will pay you to-see the Morral Cutter before you place your 1916 orders. Would be pleased to have you write us at once for prices and further information. 


MORRAL BROTHERS . - =  Morral, Ohio 


WJS/NB 
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WONDERFUL EAR PLACER 


NOW USED ON THE “PEERLESS” HUSKER!!! _...- 
EARS MOVED 4 INCHES 


WASTELESS—Cuts every butt accurately 


ih 


oe 


A y 


| 
“PEERLESS” EAR PLACER AND BUTT REMOVER 


As the feed fingers (2), attached to the feed chains (3) advance through the feed-table, (moving the ears in front of, them 
as shown), the fingers (2) encounter the ear movers (1) in their paths, and push the ear movers from Position A pany 
Position B. The small steel studs which are in the ear movers fasten into the husks on the lower side of the ears, and carry the 
ears over to the gauges (4 and 6), which stop the ears at the upper end of the last row of kernels. This operation is repeated 
by second pair of ear movers, after which the ears are firmly held in the gauges by the pitch plates (5) so that the butts will be 
cut up to the kernels, and free the inner tender husks. As soon as the butt is against the gauges in proper position tobe cut, 
then the studs merely pass through the husks and do not move the ear further. 

__ An extra feed chain (8A) which carries the fingers (2A) is attached to the outside of the feed table. The butt of the ear 
sticks through the gauges (4 and 6) and rests in front of the feed fingers (2) (which are set slightly in advance of the other feed 
fingers, (2) to allow for the difference between the diameter of the ear and the diameter of the butt). This finger (2A) supports 
the butt and prevents the ear from turning either on the feed table or in the knives (7 and 8). This outter chain is carried on 
sprockets (9 and 10) and of course is completely guarded, though shown without guard in the drawing. 


As the ear movers are under the ears, they act on every ear regardless of shape or size, placing an ear fed as much as 4 


inches away from the gauges in perfect alignment with the knives. All butts are cut correctly without wasting corn, and the 
ears positively cannot turn on the feed table. . 


FURNISHED ONLY ON “PEERLESS” HUSKERS 


Saves corn—Speeds up the operators—Increases the perce f perfect huski 
100% —Ears Butted, Husked and Silked perfectly 


Steel husking rolls furnished if you want them. We recommend rubber. - 


IF you are one of our 200 customers, write us to-day about attaching this wonderful device 
to your machines. 


PEERLESS HUSKER COMPANY 78 Terrace, Buffalo, N. Y. 
lll 
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It is a FACT that the Label which you use 
is so important a FACTOR that you need the very best. 
. Qur.immense FACTORY is equipped to give you 


CAPITAL STOCK $1,000,000 


THE HOUSE OF STECHER 46% YEAR 


AGENCIES: 
NEW YORK © 


Boston Main Office and Factory: 


BALTIMORE ROCHESTER, N. Y. 
MINNEAPOLIS ; 

OMAHA 

LOS ANGELES 

PORTLAND, 


/871. 


Stecher Loitho gh aphuc 


Rochester, N.Y 


SEE OTHER SIDE 


3 
not only the best Label 
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@There is a certain, very comforting feel- 
ing of pride and satisfaction in the use of 


STECHER QUALITY ADVERTISING LABELS ... 


on canned foods. 


The ‘“‘PUNCH OF PERSONALITY” expressed in the design—the 
great advertising value—the unsurpassed quality appearance—the 


knowledge that Stecher Labels are a profitable investmenmtnetan 


expense, or an advertising risk,—appeal f&* fie canner who is looking 
ahead to a bigger business at better prices. 


@Write for samples today. Thty will open your eyes 
to a label service that is backed by forty-six years ex- 
perience in the designing and manufacture of labels 
that are sales producing. ae? 


@Profit by. the experience of the largest 


canners in the country who have this ae 


service. 

STECHER LITHOGRAPF"C CO. 
Main Ofiice and Plant Rochester, New York 

The House of year" 

BRANCH OFFICES 

Chicago New York Baltimore 
Boston Portland, Ore. _ New Orleans 
Omaha Minneapolis Los Angeles 


To win out you must have a label that is as good as your goods. - 
The House of Stecher can do this. 


. 


DAILY MARKET REPORT. . 
Tomato Section National ¢ Canners’ Association. 


This report is seca tiaiiy: from figures which are furnished 
us by canners who are supporting this effort. 


The Association assumes no responsibility for the accuracy 
of these figures beyond the compilation of the same. 

The states included in each group are as follows: 

Group A-—Maryland, Delaware, Pennsylvania, West Vir- 


ginia,-and the sections of Virginia known as Tidewater and 
Eastern Shore. 


“Group B—New Jersey. 
Group C—New York, Connecticut, Massachusetts. 
Group D—Indiana, @hio, Michigan, Jijineis and Wiscon- 


sin. 

Group’ B-Missouréansas, and 

Group F—Southwest Virginia, Tennessee, cky, Ar- 
kansas, Georgia, na and 


Missjagippi, Louisiana,.No 
South Carolina. 


Group ‘G—Utah 
an kota 


Group H—California. 


Saturday, April 1, 1916. 
Group Date of No. of Size Tetal Grade Price Spots or 


Nebraska, Idaho, Oregon, 


; Sale Sales Cases Futures 
A 3-30 1 3s 8900 Standard .80 Futures Factory. 
3-31 1 450 do -80 do do 
2 _, 1100 do 82% ~ do do 
| 2s 150 do 60 do do 
G 2 do -70 do do 
do 15 do do 
1 « * 100 do TU do do 
1 2%s 600 do 85 do do 
4 12350 © do 90 do do 
1 10M do 9214 do do 
«(108 do 2.75 do do 
Monuaay, April 3, 1916. 
B 3-31 1 385% 150 Fancy 1.25 Futures Factory. 
D 4-1 2 3s TE" Extra 1.10 Spots do 
do Rusty 1.05 do ~ do 
| 550 Fancy 1.10 Futures ‘Del. Pitt'’bg. 
1 2%s 1000 Standard .80 do do Toledo. 
1 2500 do 77% do Factory. 
3-29 1 1s 1000 36% do do 
1 10s 50 do : do 
1 275 do 80 do 
1 2s 1000 do 62% » do do 
1 250 4do 65 do do 
3-311 1000 do . Spots do 
Tuesday, April 4, 1916. 
4 42 1 8s 10000 Standard 85 Balto 
1 2s 5000 do 621% do do 
1 3g 100 do Rusty .97% Spots Del. Boston. 
2 1150. do 95 do Factory. 
1 2s 3 do wis) do do 
Wednesday, April 5, 1916. 
A 4-4 1 2s 300 Standard .77% Spots ._ Balto. 
1 3s 625 do 97% do do 
2 100 do 1.00 do New York. 
400 «off do 9214 do do 
1 600 do 80 Futures Factory. 
850 do -60 do do 
B 4-2 1 38s 5000 do 95 do 6c allow. 
1 10s 400 do 2.50 do Factory. 
1 300 do 2.45 do do 
1 500 Extra 2.85 do do 
Thursday, April 6, 1916. 
A 4-3 1 3s 3000 Standard .80 Futures Factory. 
4-4 | 1800 do 80 do do 
' 1 1000 do 1.05 Spots do 
1 10s 800 do 3.25 do do 
4-5 3 2s 2450 do 5 do do 
| 3s 600 do 97% do do 
3 550 do 95 do do 
‘ 1 50 do 1.00 do do 
1 150 do Rusty 97% do Del. Boston. 
1 300 «=9‘Yxtra BL 1.05 do Factory. 


1 . 275 Standard .80 Futures do 
1 2: 40 - do .60 do do 
B 2 275 Extra 72% do do 
1.385% 7 do 1.25: do do 
4-4 p | 520 Standard 1.20 Spots do 
H 3-29 1 3s 200 Solid Pk. .95 Futures do 
1 2i%s 200 do do .% do do 
1 200 Extra 80 do do 
Friday; April 7, 1916. 
A 4-6 2 8s 1150 Standard .80 Futures Futures 
2 3s 200 do 95 Spots do 
1 3s 50 do 9714 do del. Boston 
1 3s 60 do 95 do do 
F 4-4 1 3s 1000 do 79% Futures Futures 
1 38s 1550 do 821% do do 
1 10 105 do 2.55 do do 
Pe 2% 500 do .79 do do 
1 2% 725 do 80 do do 
1 2% 400 do 80% do do 
1 2 500 do 614% do do 
1 2 2000 do 6214 do do 
2 2 2250 do 63 do do 
1 2 200 do 6314 do do 
1 2 850 do 64% do do 
45 3 2 2400 do 60 do do 
3 3 1600 do 80 do do 


OFFICIAL STANDARD SIZES OF CANS 


Hole and Cap Cans 


Diameter Height 
Sanitary Cans 

OYSTER CANS Per M 
3 ounce....2 11-16 inch diameter....2% in. high $ 8.50 
4 ounce....2 11-16 inch diameter. ...3% 8.75 
6 ounce... .3% inch diameter....3 5-16 11.00 
8 ounce....3% inch diameter....3 15-16 “ 11.25 


BLANKET GUARANTY UPHELD. 


In a recent decision of the United States Circuit Court of 
Appeals at Chicago it was held that where a wholesale grocer 
sold moldy goods under a blanket guaranty which had been 
given by the manufacturer about seven years previously, the 
guaranty was sufficient to absolve him from liability and to 
fix it upon the manufacturer of the goods. The Court stated 
that there is no reason in law for the claim that a continuing 
guaranty is invalid and that such a guaranty constituted a 
good, valid and sufficient guaranty under the provisions of Sec- 
tion 9 of the food law and attached to every item of sale made 
by the manufacturer after the making of the guaranty until 
revoked in accordance with the terms thereof. It was further 
held that by selling and delivering the product to a jobber en- 
gaged in interstate commerce, the manufacturer places the 
product in interstate channels.—F rom the Legal Department of 
the National Wholesale Grocers’ Association Bulletin. 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


Machinery For Sale. 


Machinery For Sale—Cont. 


For Sale—New Copper Steam Jacketed Kettles; three 20, 
four 30, one 40, one 50, five 60, three 80, three 100, two 125, 
and two 150 gallons capacity. Each kettle our own make, 
brand new, high grade, complete with stand and draw-off valve, 
thoroughly tested at 175 pounds; guaranteed for 100 pounds 
steam pressure. Subject to prior sale. Bargain for cash. 

Address HAMILTON COPPER & BRASS WORKS, 
Hamilton, O. 


For Sale—Ridiculously cheap, two unused Lang 
Never-Slip Can Cap Droppers. 
THE MILFORD CANNING CO., 
Milford, II. 


For Sale—At a very low price, One Ayars Capping 
Machine for No. 3 cans, complete, equipped with Tipper ; 
all in first-class condition; practically good as new. Also 
three Ayars Tomato Fillers, with Sanitary Can equipment 
that have never been used. 


GARDEN STATE CANNING CO., 
Bridgeton, N. J. 


For Sale—One Invincible String Bean Grader, in 


first-class condition; will sell cheap. Address 
BOX A-266, care The Canning Trade. 


For Sale—One Invincible string bean grader, in 


Price $100. 
SAWYER CANNING CO., 
Atkinson, N. H. 


perfect condition. 


Make Us An Offer: 
. 1 Burt Labeler, No. 2, Type B. 
1 Burt Labeler, No. 3, Type B. 
1 Smith-Townsend String Bean Cutter; Grader in con- 
tion. 
2 Hawkins Cappers. 
2 Auto Tippers, Chicago Solder Co. 


OTOE FOOD PRODUCTS CO, 
Nebraska City, Neb. 


For Sale—One Ayars Capping Machine, with double tip- 
per. One 20th Century Gas Machine for two-line plant, with 
tank. 

Two King Tomato Fillers. 

One Leak Testing Box. 

One Knapp Labeler for No. 3 cans. 

One Cyclone Pulp Machine. 

One Cox Scalder. : 

One 15 H. P. Engine. Address , 

: CHAS. M. SCOTT PACKING CO., 
Dover, Del. 


” For Sale—One U. S. No. 2 Automatic Jr. Gas Ma- 
ine. 

One M. & S. Upright Corn Silker. 

One 60-inch Colussus Sieve, complete for No. 4 size 
peas; perforations 12/32 of an inch. 

All in good condition and will be sold cheap. Ad- 
dress CAZENOVIA CANNING CO., 

Cazenovia, N. Y. 


For Sale—Two Hawkins Cappers, two Can Wipers, 
two Auto Tippers; all used last season and in first-class 
condition. As I have no further use for them, will make 
a very low price. Address 

F, F. HUBBARD, Canastota, N. Y. 


For Sale—THE FOLLOWING.USED MACHINERY, ALL 
GUARANTEED TO BE IN FIRST-CLASS CONDITION: 
— One (1) Sixty (60) H. P. Locomotive Type Horizontal 
oiler. 
One (1) Twenty-five (25) H. Ry Clark Center Crank En- 


One (1) Continuous Exhauster. 

Three (3) 40 in. x 72 in. Standard Closed Retorts, com- 
plete with all fittings. k’s uv 

Ten (10) 32Tier Process Crates for same. ‘** ‘ 

Four (4) Wagon Trucks. , 

One (1) Seventy-five (75) Coppeg@Steam Jacketed Kettle. 

One (1) Cyclone Pulp Machine. 

One (4) Ton Wagon Scales. 

Three (3) Sets Crane Irons. 

Prices and terms on receipt of inquiry. 

DIXIE CANNER COMPANY, Little Rock, Ark. 


gine. 


For Sale— <> 
1 Monitor Spring Bean Cutter. 
1 Ayars Pea Filler. 
3 Hawkins Cappers, complete, with Chicago Auto Tippers. 
1 U. S. Gas Machine for two lines. 
1 Gilbert & Barker Gas Machine. 
Above machinery all in gooé rm 

Address BOX A-268, 


“ng order. 
- The Canning Trade, 


One Moore & Bristol Can Filler, equipped for Cap Hole 
Cans. This machine is in good woraing condition. 

One Star Capping Maching bearing Sprague Machy. Co. 

One Hawkins Wiper for safc 

One Sprague Model M. 190° Hand COérn Cutting 
Machine, No. A. 1589. 


One M. 1900 Left Hand Corn Cutting 
5765. 


chine, No. A. 157 
One Burnham Corn Cooker and iller, Style B, No. 506. 
One Single Dump Scalder. — 
One Double Dump Scalder. 
Address BOX A-276, 
Care The Canning Trade. 


For Sale—The following Machinery, in good condi- 
tion, free on board cars Albion, N. Y.: 
"asad Ayars Capping MWhines, complete, at $100 
each, 
One Haller 21-Tube Ketchup Filler, $125. 
Four Vilter Corking Machines, at $125 each. 
Four Ayars Tomato Fillers, 1913, at $50 each. . 
Trescott Tomato or Apple Graders, at $30 
each. 
Three Jones Can Washers, at $25 each. 


THE BURT OLNEY CANNING CO., 
* Albion, N. Y. 


Partner Wanted. 


_ Wanted—A partner with financial backing for can- 
ning plant. I understand the business from A to Z on 
both fruits and vegetables. Address 


W. A. MARKLINGER, 
30 Cutler St., Rochester, N. Y. 


Position Wanted—By a practical manufacturer of all 
kinds of Preserves, Jams, Jellies, Fruit, Butter, Mincemeat, &C¢., 
all kinds of Pickles, Sauces, Catsup, Mustard, &c.; also claims 
to be an up-to-date manufacturer of all kinds of Soda Fountain 
Supplies, as Crushed Fruits, all kinds of Fruit and Compound 
Syrup, Grape Juice product, Soft Drinks as Root Beer, Ginger 
Ale, &c., and all kinds of Ice Cream makes, Soda Fountain 
and Bottled Extracts. Reference, present employer. Address 


’ FRUITS, care The Canning Trade. 


Wanted and For Sale Ads—Cont. 


Machinery Wanted. 


Wanted—Two or three Max Ams No. 98 A. T. hand- 
feed Closing Machines, in good condition. Advise serial 
number and year purchased. Address 


BOX A-264, care The Canning Trade. 


WANTED—One Box Nailing Machine, adjustable for can- 


ned food boxes. D. H. MILLER & CO,, 
Moneta, Va. 


Wanted—One Ayars. Capper, in good condition and com- 
plete for No. 2 cans. Address 
BOX A-275, care The Canning Trade. 


Wanted—One second-hand steam jacketed copper- 
lined Preserving Ket, with a capacity of from 35 to 60 
gallons; prefer one that can be tilted ; must be in first-. 
class condition and cheap. Give full details and price. 


J W. RUFF, 
48 Broad St., Charleston, S. C. 


Wanted—One c 
with or without tanks. 


two Sprague-Lowe Flash Coils, 
Give lowest price and full infor- 


mation. Address 
BOX A-278, care The Canning Trade. 
For Sale. 
For ty ‘icked, Admiral pea seed $2 - 
per bus. = | wt believe it is equalled in 
the counéry: ore small peas than ane. we 


vampies on application. 
= EMPSON PACKING CO., 
Longmont, Colo. 


haye -ever seu 


For Sale—Green late Refugee Beans, at $4.50 per 
bushel; true to type; germination, 98 per cent. Address 
Beamsville, Ont., Canada. 


For Sale—?5. bu. Narrow Grain Sweet Corn Seed, 
tests 89%. Price, $5.50 per bushel. Address 


BOX A-27%, care-The Canning Trade. 


For Sale—About 25 bushels Refugee or 1000-to-1 
Bean Seed, at $6 per bushel; seed of first-class quality. 
Would consider exchanging above for Canned Corn. 


CHAS. G. SUMMERS & CO., INC., 
*415 W. Camden St., Baltimore, Md. 


SITUATIONS WANTED. 


POSITION WANTED—By wholesale grocer and manufac- 
turing expert, as manager, or to manufacture anything and 
everything in food products and grocers’ sundries, such as 
Pickles, preserves, salad dressing, carbonated beverages, flavor- 
ing extracts, self-raising flours, jellies, jams, sauces, syrups, 
mincemeat, relishes, etc. Address 

BOX B-243, care The Canning Trade. 


WANTED—Position as Superintendent by high-grade spe- 
cialty man; by one who has had twenty years’ practical experi- 
ence, with some of the largest and most widely known corpora- 
tions in this country; am thoroughly familiar with the manu- 
facture of high-grade catsups, jems, jellies, pork and beans and 
other specialties. Full particulars as to experience and ability 
upon application. BOX. B-274, care The Canning Trade. 


THE Canning TRADE 


WANTED—Position as General Manager of Canning Com- 
pany. Twenty years of successful experience in building, equip- 
ing, packing and marketing canned foods products at a profit. 
Have financial-responsibility; would invest after first year or 
when satisfied with connections. Extensively known to jobbing 
trade and canners. Strictly temperate; best of reference as to 
ability and character. Permanent location, with future pros- 
— is desired. Address BOX B-259, care of The Canning 

rade. ' 


WANTED—Position as Superintendent or Manager; six- 
teen years as manager of one factory; understand the game 
from contracting with the farmer, managing all help in the 
canning season; understand bookkeeping and shipping; under- 
stand the packing of tomatoes, Kiefer pears, sweet potatoes, 
pumpkin or squash, also preparing for market the refuse from 
tomatoes. Reference by permission, present employer. Ad- 
dress HIRAM VAN METER, Elmer, N. J. 


POSITION WANTED—As Manager or Superintendent; 
can pack all kinds of fruits and vegetables; also good machin- 
ist; strictly temperate; can furnish best of reference. 


R. M. PEACOCK, Hillsboro, Md. 


SITUATIONS WANTED—Continued. 


POSITION WANTED—By an experienced Salesman, for a 
line of fruit and vegetables, etc., through Western Massachu- 
setts. Am best acquainted with bakers’ supplies. 


HENRY M. DAVIS, Hampden, Mass. 


WANTED—Position as Superintendent during pea pack, 
or with firm building new plant or remodeling, installing ma- 


chinery, etc. Open from March 15th to July 15th. Address 


BOX B-263, care The Canning Trade. 


POSITION WANTED — By an expert Cook, in catsups, 
Chilli sauce, pork and beans, red kidney beans, tomato puree, 
sweet pickalette, salad dressing and other sauces; sober; 
steady; 17 years’ continuous experience; can give best of refer- 
ences. Address BOX B-248, care The Canning Trade. 


HELP WANTED. 


WANTED—Engineer Mechanic; must have boiler and en- 
gine experience, as well as experience with Ayars Pea and To- 
mato machinery, and Sanitary Can Company closing machines; 
state reference and salary required in first letter. 

LIBERTY BRAND CANNING COMPANY, 
Dover, Delaware. 


WANTED—Man on Sanitary Seamer; we use Johnson and 
Can Co. for’1916; state wages, reference, etc. 
CARTY CANNING CO., 
_ White Plains, Ky. 


HELP WANTED—A man who can boil tomato pulp, and. 
can same*in five-gallon cans. Answer to 


BOX B-271, care The Canning Trade. 


WANTED—Experienced Factory Manager in Corn plant, 
capable of packing good corn; must be sober and reliable; 
steady employment by year to right party. Address 


BOX B-267, care The Canning Trade. 


WANTED—First-class Jam and Jelly Maker for British 
Columbia. Address BOX B-270, care The Canning Trade. 


HELP WANTED—A man who is experienced in the pack- 
ing of catsup, pork and beans and red kidney beans; give refer- 
ences in first-class letter and full particulars; position will be 
ready August Ist. Address 


BOX B-272, care The Canning Trade. 


HELP WANTED—Competent Processor and Manager to 
pack peaches and tomatoes in West Virginia factory. Address 


BOX B-273, care The Canning Trade. 
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THE Canning TRADE 


Ask for prices on anything in the Seed Line you need. ; We grow all varieties of Seed. 


Bloomsdale Seed Farms Founded 1784 BRISTOL, | VANIA. 


NEW TOMAT 


(The First Time Ever Advertised) 


The Landreth 90 Day Sort 


The largest growers of Tomato for Seed Purposes on their own ground in the world. 


The Landreth Tomato is not as large as the Landreths’ Red Rock which 
is still the best of the large fruited medium-early class. The ‘‘Landreth’’ is 
as red as the Landreths’ Red Rock and two weeks earlier, ripening two days 
after the Earliana, but more than twice as productive, and ripening two weeks 
ahead of the Landreths’ Red Rock, Stone, Paragon or other similar sorts. 

The vine is small, unusually healthy and productive, of deep red solid, ~ 
omnes meatly and, most attractive fruit. The shape of the fruit is full bot- 

, that is round at bottom, free frem cracks, with littlé cavity at the stem 
a which will be recognized as a very desirable quality. 

The Landreth Tomato is somewhat after the order of Chal ‘ewe but 
is earlier, considerable larger fruited, far more productive, of bet color and 
more solid and does not crack, 4 ogether it is more desirable than Chalk’s 
Jewel and will prove a winner * y section where y Tomato is needed. 

We have had here on Bloomsdale Farm five s ers experience with the 
“*Landreth’’ Tomato. It is not an unfixed grade pick up at random, but closely 
observed in its growth through five Julys, five Augusts, five Septembers, all 
of which have confirmed the preceeding observations as to its merits. It, like 
all other Landreth Grown Tomatoes, can only be bought in sealed, lithographed, 
card board boxes of 4% and ‘Ibs. 


Prices in 14 and 14-lb. packages, less taan 10 ths. @ $5.25 
Prices in 14 and 44-lb. packages, more than @ $5.00 


This Tomato is worth the Prices asked and is not an old fruit renamed. 


D. LANDRETH SEED COMP? 


WONDERFUL LASELING 


a: 
That is the universal opinion of those who 


SAW the work of the NE ERMOLD, 
operating at Louisville. 


Those who USE them, have iia KNOWN 
this fact and BESIDES, that they dre the 
greatest labor saving and capacity increas- 
ing unit of the ‘Packed in Glass’’ plant. 


What will YOUR requirements be this 
season. 


EDWARD ERMOLD CO. 


Largest Manufacturers of Quality Labeling Machines 
HUDSON, GANSEVOORT & THIRTEENTH STS. 
NEW YORK CITY. 
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High 
Grade 

Stocks 

of 


Peas 
Beans 
Corn 
Beets 


Tomato 
Cabbage 
Spinach 
and 
Pickle 
Seed 


Ask for 
Prices 


America’s Leading Growers of 


for CANNERS 


wt ri Address, Cambridge, N. Y. 


‘What Some Users nn 


| the conveyor on the left as shown. The can is taken under a header, 


‘. capacity of from 25 to 39 cans per minute, according to size. 


THE CAN 


“We run for we ? not lose a can.’’ 


need for 1ess you Want them.”’ 

“We havi ning fine, have not lost a can in two 
weeks. ¢ 

“We rhe ases and not a can lost.’’ 

The can! *No slop, no waste. 

This r } esigned for sealing open top cans after being filled. 


The opera), . places the filled can, with the cover in position, on 


where the cover is pressed into position and fastened there; it is then 
taken into a dial which moves it around into the seaming head, where 
the can stands still during the seaming operation. 

These machines are regularly built fer one size can and have a 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


A Great Success. Why Not Use Them. 
The Improved Lock and Lap Side Seam for Open Top Double es «el 


Seam cans was ORIGINATED, DEVELOPED AND PATENTED “sTEWARD” DOUBLE SEAMER, Re. 6 
by us. With Automatic Feed For Round Cans 


L. & J. A. STEWARD, 


person: frin his 
Rutland, Vt. on ning sanitary 
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40 
Canned Food Markets 


Prices Given are for Wholesale Lots at Usual Terms, f. 0. b. ship- 
ping station, and Subject to the Usual Discount for Cash. Balti- 
more Prices Corrected by Brokers; New York and Chicago by 
Special Correspondents. 


CANNED VEGETABLES 


Galtimere Gow York  Shicage 
ASPARAGUS*— (California) 
White Mammoth No. 256.......82 75 245 255 
‘* Peeled, ‘‘ 3 50 
ss Green 2 20 2 10 
White, Large ‘‘ 2%...... 2 45 225 
White, Medium 2%........ ...... 2 05 215 
White, Small I 95 1 95 
Gree: 165 170 
Tipe White, Square “1 ...... 2 25 230 30 
= Green, Square ‘‘ 1 ........ 2 10 2 15 2 10 
BAKED BEANS{-No. | 50 47% 
es ge 77% 
BEANSt{—Refugee Size 1 Whole No. 2...... ...... I7o «1 65 
I I§ I 20 
String, StandardGreen 2..... 45 47% 50 
ce “ 2 00 2 2 35 
Cut White 55 57% 57% 
Stand. White Wax 55 
“ 10..... 2 00 2 10 255 
I Tt 20 I 25 112% 
‘* Red Kidney, Stand. No. 2................ 65 67% 75 
BEETS{-Small, Waole I20 1 25 I 4e 
Medium ‘ I 05 1§ I 25 
Cut 5 go go 
CORN{— 
No. 2 Std. Evergreen Balto............ 67% 
No. 2 Std. Evergreen f.ob. County. 65 ......0 
No. 2 Std. Shoepeg f. 0. b. County... 65 
‘© No. 2 Std. Shoepeg f. 0. b. Balto..... 67% 70 75 
* No. 2 Extra Std. Shoepeg............... 75 17% 82% 
‘* No. 2 Extra Fancy Shoepeg............ 85 87% 90 
No. 2 Std. Maine Style Balto....... ... 65 
No. 2 Std. Maine Style f.o. b. Co.... 62% ~70  ...... 
No. 2 Ex. Std. Maine Style............. 75 
No. 2 Fancy Maine Style................. 80 
«No. 2 Fancy f. o. b. County............ 75 
No. 2 Extra Std. Western............... 75 
gee 80 70 
HOMINY}—Inside Enameled No. 57% 
Stan 60° 60 |. 
MIXED VEGETA- . 2—12 Kinds.....62%-67% 71% 
OKRA AND No. 2 Standard 
PBAS}-No. 2 Early June Stand.................. 65 65 65 
2 Ex. Stand. Eariy Junes.......... 7o 75 7° 
ss Sifted ...... 75 75 5 
‘© 2 Extra Fine Sifted.................. I 25 I 25 I 25 
‘* 2 Petit Pois T 90 I 75 1 85 
Early June Seconds................ 55 65 55 
“1 ‘ “ Extra Standard..... 60 
PUMPKIN}{-Standard Je 72% 65 
2 10 240 2 35 
Squash 3. 75 85 85 
2 00 275 
SAUERERAUT}-Extra Quality N 92% 75 
Standard 57% 57% 
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CAN N ED VEGETABLES PRICES—Continued. 


SPINACH{-Standard gin RS 85 95 go 
“ 70 72% 75 
od Maine sR: FS: I 00 I 00 
SWEET POTATOES}-Jersey No. I co I oo 
Standard ‘‘ 3...... 70 80 75 
Standard 10,....... 250 280 275 
TOMATOES} Fancy Balle.) No. 10 3 60 
Jerse fay) No.10 370 875 3875 
Stand. Balla.) 8325 325 
«« «" Sanitary 5 % in. cans No. 1 25 1 82% 1 30 
Ex. Stand. Baile.) No. 3 110 .«..... 1 07% 
Stand. 200 1 05 1 02% 
+4 Seconds ) No. 2 
TOMATO PULPY Standard 2 30 
Standard No. i _| 42% 
CANNED FRUITS 
APPLES—New York No. 87% 85 85 
ae 25 2 35 
APPLES{-Maryland, ‘‘ 10.......... 
BLACKBERRIES{-Stend. N.... 62% 
“ Standard te...... 400 
ss Preserved 2...... 1 25 I 40 
In Syrup 2...... I To 
BLUEBERRIES§-Stand. I oo 165 
Maine, - I 45 I 25 
BLUEBERRIES—Maine 3 _....... 650 625 
CHERRIES$§-No. 2 Seconds 70 75 
“ ac 2 “ 85 go 
“ Red 2 Stand. Wa 72% 72% 
“Ware * “ By I 35 
Red Pitte I 50 
Red “10 6 50 
GOOSEBERRIES§-Stand. No. $5 57% 
_ 2 3 00 
PEACHES*-Cala. Stand. No. 2%, L. 125 447% I . 
I 35 1.52% I 60 
PREACHES t-No. 1 Ex. Sliced Yalow, 7° 80 80 
2 Standard White........ 80 
'Yellow...... 80 85 I 00 
2 Seconds, White......... 5734-60 6236 
Yellow ......... 5 62%... 
3 Standards, Whitea....... 1 10 
Yellow...1 10-1 1g 1615 I 00 
P White ........ 1 35 
Yellow ...... 1 35 .... 
PEACHESI-No. 3 Selected, Yellow......... I 50 
3 Seconds, "White... 75-80 
3 Pies Unpeeled 60-65 67% 65 
3 Peeled... 75 8e. go 
” Uhpeeled 2 25 2 30 2 30 
PEARS{-No. 2 Seconds in Water... 
ad 2 Standards ”’ 
” ” in 95 971% 80 
3 Seconds in Water.............. ws. 
Standards fn Water.......... 85 85 
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CANNED FRUIT PRICES—Continued. 


RASPBERRIES§—Black Water No.2 ... 95 
” Red 95 
” “ack Syrup” 2 .... I 2§ 115 
Black Ic .. 4 50 5 5° 
STRAW- Ex. Stan. 4. rup No. 2...... I 1§ 115 
BERRIES§— Preserved ~ = I 25 
Extra Preserved I 35 
Standard 72% 
” Extra Preserved ” 82% 
Preserved 72% 
Standar?_ io. 4 50 
__ eds 4p FISH. 
mag 
” 2 40 2 65 
Alaska Tr’ cks and — 1 60 
poor tans I 35 
 Cohoe ent the seamer 
‘Chums, Talls 80 
Medium Red, Tallis I 40 
Wet or Dry No. t........ 
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Baltimore  Shisage 

PINE- Bahama Sliced Extra No.2 .... 14@ 1 50 I 75 
APPLE* Grated ” I 55 I 75 

Hawaii Sliced Extra 2%..... 1 85 1 75 I 40 

” ” ” Stand. ” 236.000 I 65 I 50 I 30 

” 2 I 30 I 25 

” Grated Extra 2 .... ##=+.xI5@ 

Shredded Syrup "Io .... 525 § 25 5 35 

Crushed Water "10 .... 475 475 475 

” =. 3 00 3 20 
PLUMSt— Water JO- 85 

No. 1 Black Water’ coves 
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American Can Company Can Prices 


January 3rd, 1916. 
To THE oe TRADE:— 

We pleased to announce the followi nf prices on Packers Cans 
(Standard | Coke Plate), effective January 3rd, 1916, for shipment in 
Bulk, Carload Lots, f. o. b. shipping point, ‘and subject to change 
without notice: 


SANITARY -—* WITH SANITARY GASKETS 


May 
$10.75 $10.90 $11.15 per m. 
14.50 14 75 15.v0 per m. 
1 Sige. 18.75 19.25 19.75 per m. 
No. 3 4% in...... 19.25 19.75 20.25 per m 
19.75 20.25 20.75 per m 
No. 3 5% in...... 21.75 22.25 22.75 per m 
pe ee 43 50 44.50 45.50 per m 


“ 0 10.00 per m. 
9 We call attention to our “RENAMEL” Sanitary Can, which we 
95 are prepared to furnish in sizes No. 2 and No. 10. This should be 
[> especially interesting to packers of Red Fruits, Rhubarb, Etc. Prices 
furnished upon application. 
HOLE AND CAP CANS 
1 20 April y Season 
13 Openin Per M. 
| 1 1% in. $ 9.25 $ 9.40 $ 9.50 
72% | No. 2 1% in. 12 25 12.50 12.75 
2% | No. 2% 2 1-16 in. 16.50 17.00 17.50 
7. | No. 8 21-16 in. 17.00 17.50 18.00 
485° | No. 3 5in. 2 1-16 in. 18.00 18.50 19.00 
No. 10 2 1-16 in. .00 44.00 45.00 
SOLDER HEMMED CAPS, WITH CANS 
225 per m. 
575 Re-Shipping Cases supplied in connection with Cans. Prices 
upon application. 
>< AMERICAN CAN COMPANY. 
rm 
9 e 
--- | Southern Can Co.’s Prices For 1916 
2 05 Quotations for the coming season will be supplied on application. 
: - In addition to our line of Cap Hole Cans, we are prepared to fur- 
I 60 nish all Regular and many special sizes of Sanitary Cans Plain or Pro- 
eS cess Lacquered inside, or Lithographed with Buyer’s Name and Brand. 
des = Automatic Double Seamers for closing Sanitary Cans supplied on 
I 05 
I 25 a nominal rental basis, or for sale outright. 
75 We supply Re-shipping Cases of excellent quality from our own 
97% Box Plant. _ 
20, | SOUTHERN CAN COMPANY, Baltimore, Md. 
2 Ie 
I 40 Continetital Can Co., Johnson-Morse Can Co., Atlantic Can Co., 
77% | the Boyle Can Co., and "WwW. W. Boyer & Co., quote the following 
I 05 prices for Cans:— 
2 40 
i. Regular or Cap Hole Cans 


METALS 
5 to 10 tons 1 to 4 tons 


F. O. B., Factory. 


‘ = 


Wire Coil ‘es 29 28 27 Bolder Hemmed Caps, pes thousand, 1% inch, $1.20; 2 1-16 inch, 
” 29 28 27 $1.75; 27-16 inch, 
4 ani Top C 
_ TIN PLATES uA F. 0. B. MILL Sanitary or Open Top Cans 
14x20, 107 lbs. Base Bessemer Steel 4 15-4 40 F. 0. B., Factory 
14x20, 100 lbs. ‘‘ Bessemer 4 00-4 25 Size 3 Season 
No. 1 — per m 
(2) euch woo by . tan & Ga No. 2 .00 per m 
« Tayler & Sens, Brokers No. 3 5% in. 22.75 per m 
York and Chieage prices Corrected by Special 45.50 per m 


* 
= 
: DIFFERENTIALS FOR SANITARY ENAMEL-LINED CANS 
¢ 
i 
Size Opening Season 
PIG LEAD—Omaha or Federal 7 75 8 00 No -16 in 19.00 per m 
‘ 


Your requirements are 


Accurate and Uniform Labeling 


and to give you practical and satisfactory results they must 

be furnished by a labeler that is of durable construction, | 
that can be easily cared for and that will stand up: and 
operate under the strain of your short swift bottling season. jj , 
This year you can count on all these points from | 


World Labeler, Improved 


because our designers have made a special -. ‘ady of. your 

work and developed a catsup wiper mechaticxsin operating 

on a positive mechanical principal. | This Pxo perly designed | 
wiper together with our reputation for’ Aiding machines | 
that stand the pace, make it possible usr be syre in | 
advance of an entire absence of trouble fer whe canning | 
season so far as labeling is concerned. os | 


World Labeler, Iove Let us Talk this over by Mail Now Then Both of Us wil be realy when the Rush Comes. 


ECONOMIC MACHINERY CO., Woresster, Mass. | | 


PLANT 


LEONARD CORN ——=NARROW GRAIN 


The pack of ‘‘The Leonard Corn’ the*past two seasans: ‘has shown 


that this is: the ideal: type of Corn to pack quality. 
IT IS THE CORN YOU NEED eS 


Our plantings of seed this year will enable us to put BE Co Co. ae this 
variety upon the market on a much larger scale than beforc and at 
an attractive price. : 


THEY ALL WANT IT DON’T DELAY ORDERING 


LEONARD SEED 


Growers of Safe Seed ae 


226-228-2830 WEST KINZIE STREET 
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THE RUST PROOF CAN 


WRITE us for -a - SAMPLE and we will mail you ‘8 QUERED RUST PROOF CAN. 
HANDSOME. LACQUERED RUST PROOF CAN. The MACHINE ILLUSTRATED below is the one t hat 
RUST PROOF because it ~‘ll resist all of the ordinary effects this COMBINATION. The POPULAR MACHINE 
conditions that CAUSE RUST IN CANNED FOODS. — MAKES LACQUERING EASY. The MACHINE that 
HANDSOME because it is of a BRILLIANT GOLDEN | a of the most prominent canners in the U. 8. 
COLORand immediately ATTRACTS the eyeof aCUSTOMER. The BENEFITS of this process are worth ten times its 
THIS is the COMBINATION that the trade APPROVES TRIFLING COST. Write us to-day for the SAMPLE CAN 
and is what the trade WANTS. A BRILLIANT LAC- and full particulars of the machine. 


The Hughlett Can Lacquering Machine in Operation 


SHOWING HOW THE WORK 18S DONE 


SRELY PROS: ~ Sole Manufacturers Blaine, Wash., U.S.A. 


IT TAKES THE BIG PEAS OUT FIRST 


Patented 


The above is an illustration of our New Nested Pea Grader, which has large capacity; occupies small floor space; does 
perfect gre*ing—and in a short time will save its cost in the increased yield of the small size peas, which minty are mixed 
in with the’‘arger sizes when ’ meee on any other type of machine. 


THE SINCLAIR:SCOTT co. 


Wells & Patapsco Sts. =- = Baltimore, Md. 
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i five of che largess an” gest” io 
‘or canning house su: sj incluci.:g hei: 
cane with solder he:omed Ge 
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i - ips ooo. the Country ; our 
facilities aie onoxcelled, and th: 
We a to each and every order, makes cut service 


to our customers unique. in: its 
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The. factory you... wiliesgiva’ vou ar: 
information you require—write us. 
CONTINENTAL CAN COMPANY, 


Thos. G. Cesnwell, 
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BALTIMORE, MONDAY, APRIL 17, 1916 


THE SANITARY CAR 


WITH 


THE SANITARY GASKEY 


While cost of the container is less than cost 
of the contents yet it is the important and 


necessary factor in food distribution. It should “9 
therefore have equal consideration with the coal 
conterts. 


The snperiority of The Sanitary Cau with 
The Sanitary ‘sasket is sus't os to wa.raut the 
serious considertion of every packer who aims 
to have his finished product wei! halanced from 


a quality standpoint. 


American Can Company 


Chicago Baltimore, Md. 

Rochester, \. Y. NEW YORK San Francisco, Calif. 

Portland, Ore. 37 Hamilton, Ont. 
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Pineapple Grater 


MADE BY 


John R. Mitchell Co. 
Foot of Washington St. 


BALTIMORE, - MD. 
2 


LEWIS STRING BEAN CUTTER—!mprovea 


THE ABOVE ILLUSTRATION REPRESENTS OUR IMPROVED STRING BEAN CUTTER 
IMPROVEMENTS CONSIST OF 

Iron drum, heavier frame, all gear drive amd shaft drive for vibrating 

feeding hopper and screen. Knives held down by springs, allowing 


sticks, stenes, nails or any foreign substance to pass under the knives 
without breaking any of the parts. 
Beaus are scattered inte vibrating hopper, fed automatically into 
— of drum, carried to the knives, cut and dumped ente the vibrat- 
mg screen, takiug eut the short pieces that may come from cutting close 
to the end ef bean. Capacity about 20,00e two pound cans in ten hours. 
This machine is also used for eutting rhubarb. okra and celery. 


Built by BH. J. LE WIS, Middleport, N. Y. 
Manafactured ander patents May 14,1901. Machines asing this principal are infringing 
BEWARE. 

Alse Manufacture Small Pewer Can Tester and Pineapple Peeling Machines. 


WHEELING CANS 


Excel in 


and 


CLEANLINESS 


JOHNSON-MORSE CAN CO. 


‘WHEELING, W. VA. 
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THE Casnmg TRADE 


JUST DOUBLES THE YIELD 


BETTER THAN STONE THE HIGHEST- MOUNTAIN 


9 
TOP OF SUCCESS 


Baltimore’ 


Tomato 
Its Extremely Heavy Weight 


Due To Its Firmness And Great Meatiness 
Makes It A Wonderful Canning Tomato 


It Ripens Evenly To The Stem and Is Entirely Free From Ridges, Cracks and Blight. 


Smooth, Well-Formed and Deep From Stem To Blossom. Fruits In Large Clusters At Every 
Second Joint. Joints Are Short and Sturdy. 


Brilliant Red Color, The Handsomest Tomato You Have Ever Seen, Vigorous, Compact; 
Healthy Vines. Just Doub™- The Yield Of Many Of The Best Cropping Tomatoes You Have 


E 
“GRE YOU SURE YOUR GROWERS HAVE ENOUGH TOMATO SEED? 
Do Not Let Them Wait Until Planting Time to Find They are Short of Plants 
This Would Mean A Big Lost To You. 
BOLGIANO’S TOMATO SEED 

Is saved from only the most Perfect of the earliest stem set fruit. Later 
pickings are inferior for seed and produce only weak plants and shy bearers. 
Let us have your order at once as stocks are fast diminishing. 


$2.00 
Pound 
Put up 
to Suit 
Your» 


Needs 


- We offer a Limited Amount of Our Extra Selected Stock Seed Saved 
Entirely From Crown Set Fruit of the Most Prolific Plants at $3.50 per Lb. 


1818 J. BOLGIANO & SON 1916 


Growers ot Pedigreed Tomato Seed 


See Our Advertisement on the Other Side. 
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THE Canning TRADE 


“You Can Get Your Share of The Big Profits of An Early Pack 


Fancy Prices Will Be Realized For The First Canned Tomatoes This Season 
BY HAVING YOUR GROWERS PLANT 


“JOHN BAER” 


Extremely Early--They All Pack Fancy, No Seconds And All Pack Whole 
Entirely Free From Core--Very Solid--Almost Seedless. 
They All Grow Smooth, Ripen Evenly Right Up To The Stem 


“John Baer” Tomato 


John Baer Tomato Seed 
is saved from only 
The Most Beautiful 
Perfect Fruit 
of the 
Earliest Stem Set Clusters 


centage of Your Profits 
From Being Hauled A- 
way As Waste. 


“JOHN BAER” TOMATO 1} Ib. $5.00, 1 Ib. $10.00 
Produces An Enormous Crop Of Perfect, Solid, High Crown Beautiful, Brilliant Red Tomatoes Ripened Evenly Right Up To The Stem 
Wholesale Tomato Seed Prices To Canners Only 
Terms:- March Ist, 2% 10 Days or 30 Days Net. 


Per Lb. Per Lb. 
Greater Baltimore Tomato........... $2.00 1. X. L., Bolgiano’s Extra $2.50 
Greater Baltimore Tomato, Bonny Best (Purest Stock)................-.---.-..------------ *%= 2,00 
(Spectal Slock 3.50 Livingston’s New Stone 25 

Diy 2.00 Livingston’s New Stone, 
My Maryland Tomato Siock Seed 2.00 
Siock Sead). 3.50 Livingston’s Paragon 1.25 
The Great B. B., Bolgiano’s Best........................ 1.25 Mautes’ Success Tometo::..-.............................. 1.25 
Red Rock, Extra Fine Stock. 1.56 Kelly Red or Wade Tomato................................. 2.00 
Red Rock (Special Stock Seed. 2.00 Livingston’s Favorite Tomato.....................--.--.--.--.- 1.25 
Burpee’s Matchless Tomato 1.25 King of the Earliest Tomato................................... 1.75 

Livingston’s Perfection 1.25 Spark’s Earliana Tomato 

Brinton’s Best Tomato........ 1.25 Oe, 1.50 
World’s Fair Tomato 1.25 Chalk’s Jewel Tomato (Pure)............-...2-2.2-000-0------- 1.50 
Bolgiano’s New Century 1.25 1.25 
Bolgiano’s New Queen Tomato.........................-..-. 1.25 New Jersey Red Tomato ............-.-..-2-..---2-.--0----0--------- 1.25 
Dwarf Stone Tomate.. 1.50 Trophy Tomato........ , 135 


Growers of Pedigreed Tomato Seed 
SELLING TRUSTWORTHY SEEDS BALTIMORE, MD. U. S.A. 


See Our Advertisement on the Other Side 


Keeps A Large Per- | 
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Ayars Machine Company, 


AYARS PEA AND BEAN FILLER—Capacity for One Closing Machine 


SCREW CAN or mashing 
NEW MEASURE ° 
NEW IMPROVED to pat 


can. 


Ayars Machine Company, new jersey. 


BROWN, BOGGS CO., Lrp., Hamivron, Ont., Sold Agents for Canada. 
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4 THE Canning TRADE 
ZASTROW’S STEAM CRANE 


Patent Applied for 


GEOo.W. ZastROw 
BALTO — MD 


STEAM CRANE The New Perfection Automatic Agitating Cooker 


The crowning effort of modern engineering. 

The price within the reach of every packer. 

Chainless and only ne moving part on the inside. 

Four feet(4) in diameter, ten feet (10) long. 

No square corners to clog full of sediment and rust out. 

Every inch of the interior dutomatically washed in less than 
three minutes. Purely a sanitary machine. 

Made of heavy steel the same as your closed retorts. 

Comes to you ready to put the belt on. 

A seperate pocket for each can, therefore no jamed or bent 
cans. 


Built of best material entirely of steel and iron, accurately constructed No delays in the midst of the busy season caused by broken 
controlled by means of shifter handle, absolute in raising and lowering chains etc. 
and stopping the goods at any point. 


Patented May 12, 1915 


Send for circular 


VANCE & BAKER MFG. CO. 


47 years at Muscatine, lowa. 


ATLANTIC CAN CO. 
CANS 


Radius made to suit purchaser. Hand gear attached at reasonable 
additional cost. 


GEO, W. ZASTROW themes BALTIMORE, MOD. 


Oyster Steam Box 


OF 


HIGHEST 
QUALITY 


BALTIMORE 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
increased service. 


Edw. Renneburg & Sons Co., 
Machine and Boiler Works, 


WORKS: OFFICE: 


ATLANTIC WHARF 2639 BOSTON ST. 


Boston @ Lakewood Ave. 


See 


Baltimore, Md. 
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Fruit Washer 


SOLVED... 


the washing of tender fruit 
without injury or waste 


The fruit any other Washer would wash less cleanly and with 
at least some injury, goes through the long succession of spray 
washing iu this machine with perfect safety from loss in handling. 


ee - Simple, dependable, economical and has big capacity. Sanitary— 
MONITOR-THOMAS fresh water sprays wash the fruit as it rides through machine on 
SANITARY FRUIT WASHER endless, open carrier belt. 


Sanitary 
i S$ ; The machine of the hour in tomato canneries 
tom ato where the maximum of sanitation coupled with 


positively safe and economical sorting, washing 

and scalding are desired. The dead ripe toma- 

ay rter toes handled without injury—a saving in this 
J respect sufficient to warrant the investment. 

Large capacity for the floor space taken, a system- 

washer, atic method of putting out pure tomatoes at a 

modest cost. Used by the largest tomato pack- 


250 scalder 


In Use 


« 


HUNTLEY MFG. CO., Silver Creek, N. Y. 
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WE BUILD— 


Fillers 
Cutters 
Graders 
Washers 
Blanchers 
Special Machines 


Quality every can 


Quality is what sells beans—more general operating expense, lower cost 
important perhaps what holds trade. per can, ‘“‘Monitor’’ String Bean Mach- 


Quality producing features of ‘‘Monitor’’ 
String Bean Machinery is what has put 
our line in practically all up to-date 


inery never fails to give the maximum 
of quality—keep that in mind when 
you buy new Bean sae. See 


Canneries. With lessened care and list of users. 


Green “pea 
machinery _ 


Pea Cleaners 
Pea Graders, 

Pea Washers 

Pea Blanchers 

Pea Elevators 
Picking Tables 

Pea Briners 


money 
for your pea pack 


To hundreds of users we have clearly established the fact that clean- 
ing, grading, washing, blanching, brining, elevating and picking peas 
with ‘Monitor’ Made Machines brings home to the user the greatest 
measure of profits. Dependable under all conditions, 100% efficient, simply 
operated and maintained ‘‘Monitor’’ Green Pea Machines will improve 
conditions of your pea line and turn back to you a handsome profit on 
your investment. Consult our literature, see list of prominent users. 


HUNTLEY MFG. CO., Silver Creek, N. Y. 


Pacific Coast Agent, 
Cc. J. Groat, 601 Concord Bidg., Portland, Ore. 
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